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O
n behalf of The Finder team, I thank you for your interest in our brand. As Singapore’s 

longest-running publication for expatriates – 25 years and counting! – we are proud 

of our history, yet always looking to the future. Thanks to our well-reported, eye-catching 

content, we’ve evolved into a lifestyle brand that rivals any in the market. While The Finder may 

be a free magazine, it doesn’t look free.

In our ongoing goal to engage readers, we circulate at least 16,000 print copies  

each issue in more than 400 targeted locations. About 2,000 issues are sent to subscribers 

and advertisers. Readers may also download our bi-monthly digital edition via the  

free SPH Magazines app or Magzter.com. 

Our site, www.TheFinder.com.sg, pumps out fresh content each day, with an average of  

2 million views each month. Both expats and Singaporeans seek out our popular food and travel posts; 

tips on picking schools, salons and other services; plus ways to save money and enjoy life more in the 

Lion City. Our social media following grows daily, too. As you’ll see in this media kit, we take a 360-degree 

approach to connecting with our followers and would-be fans.

Why does our affluent audience of more than 300,000 users love The Finder?  

Because we give them trusted content on trending topics and introduce them to our advertisers  

and partners in organic, on-brand ways. Here’s to working together soon!
SARA LYLE BOW
Editor-in-Chief

THE FINDER FROM THE EDITOR

Welcome!
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70%  FEMALE
30%  MALE

74%  MARRIED
63%  PARENTS
26%  HAVING    
 BABIES AND/  
 OR TOODLERS

68%  WORK FULL-TIME
78%  EARN $10,000+  
 PER MONTH
47%  EARN $20,000+  
 PER MONTH

THE FINDER READERS

Source: The Finder Readership Survey, March/April 2012

72%
HAVE LIVED IN 

SINGAPORE FOR 
6+ YEARS

71%  

EXPATRIATES

29%  
SINGAPOREANS

80% 
AGED 31-55 YEARS93%  REFER TO THE FINDER  

 FOR SHOPPING RECS
69%  VISITED A WEBSITE
53%  VISITED A STORE 
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THE FINDER 360° REACH

THE FINDER.COM.SG

DIGITAL EDITION
(Readership: 8,000 per month)

EVENTS

THE FINDER KIDS

WEEKLY E-NEWSLETTER
(6,000+ recipients)

(9,000+)

*as of 1 January,  2018

(6,000+) (Published annually)

(3 times a year)

Monthly Page Views: 2 million (monthly average)
Unique Visitors: 160,000 (monthly average)

PRINT MAGAZINE 
(Circulation: 16,000 per issue)

SPECIAL ISSUES

THE FINDER DIRECTORY

SOCIAL
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THE FINDER WHERE TO FIND IT

Check out our website www.TheFinder.com.sg/outlets for more.

Distributed FREE in more than 400 locations islandwide.

ISLANDWIDE
EtonHouse International Pre-School
FairPrice Finest Supermarket
GPA Dental Group
Chatsworth International School
Harry’s 
Home-Fix The DIY Store
Fitness First
Village Residences
Toni & Guy
ABC Bakery and Cafe
Saladstop
Singapore Orthopaedic Specialist
Raffles Medical Group
Zener DIY

CITY HALL / CENTRAL
Expat Kitchen
Raffles Hospital (Level 2, International 
Patients Centre)
Singapore Council of Women’s 
Organisations (SCWO)
Spa Scene
The Ritz-Carlton Millenia Singapore
Las Lilas School

CENTRAL BUSINESS 
DISTRICT
Boomarang Bistro & Bar
Far East Inspirations Pte Ltd
Flight Centre Travel Group Ltd
Gemini Personnel Ltd
TONI&GUY
Sentosa Cove
The Sandwich Shop
O’Briens Irish Sandwich Bar

DEMPSEY
Ben & Jerry
Go-Go Bambini
Woody Antique House
Huber’s Butchery & Bistro
Don Quijote 

ORCHARD / TANGLIN
Bruno Art Gallery
Hard Rock Café
The Mother & Child Centre
Orchard Scotts Residences
American Club
Tanglin Mall
Treetops Executive Residences
Pan Pacific Serviced Suites
Shangri-la Apartments
Camden Medical Centre
The British Club
Hollandse Club
Park Avenue Suites
Paragon Medical Suites
Lanson Place Residences
Mount Elizabeth Medical Centre

RIVER VALLEY / CLARKE 
QUAY / HAVELOCK
Central Square Village
Journey East
Park Avenue Suites
The Center for Psychology
Fraser Place Residences
Great World City
Brewerkz
Boomarang Bistro & Bar

HOLLAND VILLAGE / WEST 
COAST
United World College of SEA
Nexus International School
National University Hospital
Abrakadoodle Art Studio for Kids
DAS International Academy
Taylor B. Design
The Polliwogs
The Singapore Resort & Spa Sentosa
Rochester Mall
Gleneagles Medical Centre

BUKIT TIMAH
Family Podiatry Centre
Hollandse Club
PasarBella 
The Grandstand & Turf City
Sweatbox Yoga
The British Club
Cluny Court
German European School
Swiss Butchery

EAST COAST / CHANGI
Active Chiropractic
Bedok Garden & Landscape Pte Ltd
Canadian International School
Changi Sailing Club
Qantas Airways
UWCSEA
J H Kim Taekwondo Institute
East Manhattan Bakery
One World International School

NORTH EAST
Stamford American School
Australian International School
Serangoon Gardens Country Club
Mount Alvernia Medical Centre

SEMBAWANG / WOODLANDS/YISHUN
Singapore American School 
GEMS World Academy
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THE FINDER INSIDER’S GUIDE

The first section of the The Finder and  
The Finder Kids each issue, our Insider’s Guide 
is themed around timely, yet timeless topics. 
Ranging from travel recommendations to home 
resources, kids parties to festive entertaining, 
family wellness to relationship advice – it’s 
essential reading throughout the year!     

The Insider’s Guide is an entirely suitable 
advertising environment for related businesses, 
as we provide complimentary coverage on 
each business featured in the section. 
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+
Outdoorsy Options
■ At SAFRA 
Adventure Sports 
Centre, partygoers 
can choose from a 
canopy sky walk, 
archery tag and other 
adrenaline-pumping 
pursuits (see page 27 
for more fun family 
activities!). The 
birthday packages 
include use of an 
indoor bouldering 
gym and party room, 
too. (60 Yishun Ave 4, 

769027, 6852 8200, www.

safra.sg/enjoy/safra-

adventure-sports-centre)

■ Not for the faint 
of heart (or small of 
funds): Universal 
Studios Singapore 
(USS) or Adventure 
Cove Waterpark 
(ACW) can make 

Is your home or outdoor area large enough to hold the number of kids 
and adults you’d like to invite? Is there a free place to use otherwise 
(say, a function room in your condo)? Sweet! Need an extra pair of hands 
to clean up after the fete? Contact Amahs On Wheels or Housework 
Services Singapore about their ad hoc cleaning services. 
(www.amahsonwheels.com; bit.ly/2ibhRpz)

VENUES

Almost 
FREE!

One of the best parts of living in this 
island nation: You can easily reserve 

a BBQ pit to host your LO’s party at East 
Coast Park, Changi Beach Park, Pasir Ris 
Park, Sembawang Park, West Coast Park 
or Labrador Nature Reserve. Even better, 

it only costs $12 to $20 per pit. 
(bit.ly/29nqha7)

your junior daredevil’s 
dreams come true with 
a day of roller coasters 
or water slides. The 
My Birthday Package 
includes a one-day 
pass to either theme 
park for guests, as well 
as a hosted two-hour 
party with games, food 
and more (from $1,770 for 

15 children at USS; $1,320 for 15 

children at ACW). (6577 8888, 

www.rwsentosa.com) 

■ Located next to 
Champions Golf and 
the Bukit Timah Saddle 
Club, Picotin Express 
@ Bukit Timah can 
organise rounds of mini 
golf ($10 per round for 
children 6 and up) or 
pony rides (from $321 
an hour), and offers 

kid menus of pizza, 
pasta or fish and chips, 
with or without cake 
(from $15 per child). 
(60 Fairways Dr, Champions 

Golf Course, 286966, 6877 1191, 

www.picotin.com.sg)

Active Indoor Ideas 
■ Located at expat 
haven Tanglin Mall, 
Gymboree can host 
your baby’s first 
birthday (, or, for 
toddlers to bigger kids, 
various themed Play 
Parties (e.g., Dinosaur 
Adventure, Princess 
Playhouse, Farmyard 
Fun) plus Art and 
Music parties (from 
$500). (163 Tanglin Rd, #03-21 

Tanglin Mall, 247933, 6735 5290, 

www.gymboree.com.sg) 

■ Kids will work up 
a sweat, despite the 
air-con, at fun indoor 
facilities like The 
Rock School (full 
of climbing walls) 
or ZOOM Park 
Singapore (it’s a 
trampoline park and 
more), which offer 
various party packages. 
(850 New Upper Changi Rd, 

#01-06, 467352 , 6242 2106, 

www.therockschool.sg; 

200 Pandan Gardens, #01-14, 

609336, 6334 4615, www.zoom

parkasia.com/singapore)

■  Fidgets is an 
indoor playground with 
separate studios for 
music, baking or arts 
and crafts workshops. 
Keep costs contained 
with its Fidgets Petite 
Party (from $450 
for 10 kids). Or, go 
with one of Go-Go 
Bambini’s “No Mess 
No Stress” parties at 
its four-storey indoor 
playscape. Filling out 
the online form – to 
book a time slot, pick 
a theme, etc. – takes 
less than a minute! 

unior daredevil’s 

HOST IT AT HOMEHHOOSSTT IITT AA
DIY

Universal 
Studios 
Singapore

ZOOM Park Singapore

BOOK A LOCATION
BOOOKK AA LL
pse
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(200 Turf Club Rd, #03-10 The 

Grandstand, 6466 7611, www.

fidgets.com.sg; Blk 8 Dempsey 

Rd, #01-15, Dempsey Hill, 

247696, 6474 4176, www.gogo

bambini.com/parties)

For Creative Kids
■ ARThaus hosts 
Painting or Drawing 
birthday parties for up 
to 16 attendees, aged 

5 to 16. Or, let the 
educators customise a 
theme. (901A Bukit Timah 

Rd, 589619, 9023 0458, www.

arthaus.com.sg)

■ At the Build-A-
Bear Workshop, 
each guest gets 
to create her own 
stuffed animal – 
from selection to 
stitching, dressing 
and naming. As 
food and drinks 
are not allowed 
in the store, pack 
some favours for 
attendees to take 

home. (www.buildabear.com.

sg for locations)

■ Children can play 
with their food at the 
Lil’ToTT Cooking & 
Baking Party. Offered 
at either the Dunearn 
or Suntec, it’s perfect 
for 16 or more kids 
aged 6 to 12 (from 
$55 per child). (content.

tottstore.com/parties)

urf Club Rd #03-10 The(200 Tu
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Because 
Bouncy Castle
Bouncy Castles, Mr. 
Bottle’s Kids Party 
and My Jolly Town 
all offer bouncy castle 
rentals, entertainers 
(face painters, dancing 
instructors, storytellers) 
and much more. (6465 

6006, www.bouncy-castles.com.

sg; 6515 5921, www.kidsparty.

com.sg; 8101 0388, www.myjolly

town.weebly.com)

Pick Your Magician
Jason’s Colourful 
Magic caters to 
various age groups 
(and all shows include 
a live bird), while 
Alex the Magician 
promises to refund 
your money if you’re 
not satisfied with his 
“unforgettable!” show.  

(9876 5544, www.jasontan

magic.com.sg; 9842 1882, 

www.alexthemagician.com) 

Get Physical 
Kidmando will come 
to your garden, condo 
open area or nearby 
park to run an active 
play session for LOs 1 to 
6 years old (to burn off 
some of that sugar!) plus 
other party services. 
(9853 2070, www.kidmando.com)

Geek Out 
Ranging from the 
“mystery of fireworks” 
to “colour changing 
potions,” Mad Science 
Singapore provides 
hands-on fun for 
kids aged 4 to 12. 
(9168 0366, 

www.singapore.mad

science.org)

KEEP THEM HUNTING
For little ones: Buy candies 
or goodies, and hide them 
around the venue. Give each 
kiddo a bag to search for 
treats. For bigger kids: Create 
a scavenger hunt. Divide kids 
into teams. Start each team 
off with a clue – until one finds 
the grand prize!

Planning fun things 
to do at your child’s 
party can make the 
difference between 
“yay” and “YAY!!!” But 
don’t feel like you 
have to call in outside 
help, if you think 
guests would enjoy 
activities like these...

SET UP PLAY STATIONS
For little ones: Temporary 
tattoos or stickers, or crayons 
or coloured pencils and 
paper work great. 
For bigger kids: Think beads, 
jewellery making supplies, 
and buckets of Legos or 
recycled materials (with 
tape, glue and/or paint).

GOOD, OLD-
FASHIONED GAMES 
For little ones: Games like 
Musical Chairs, Freeze Dance 
and Pass the Parcel always 
entertain. Also, piñatas! 
For bigger kids: Generally 
speaking, tweens are not yet 
too cool to play Charades, 
Truth or Dare or Who Am I.  

ORGANISE SOME ACTIVITIES
OORRGGAANNIISS
DIY

pse
BRING IN THE FUN!

Go-Go 
Bambini

continued on page 12
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continued on page 12
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MakeoverYour Rental 

Home
Hate your rental fl at’s gloomy look? There are plenty of ways to make the space truly your own! These tips not only work for those 

renting apartments, but also for homeowners who don’t want to 
resort to drastic renovation measures. 

These easy decor tricks will put a smile on yours and your landlord’s face. 
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Dome Deco 
coral decor, 
$169; vase, 
$169 (www. 
robinsons.
com.sg)
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What’s your SG decor style? Read designer tips at www.thefi nder.com.sg/sg-decor-styles

L ONLINE!

1

3 Change 
Fixtures
Pendant lights and 
chandeliers are 
temporary fi xtures 
that you can install and remove once you move out. Use them to bring glamour into a bedroom (see left) or personality into your entryway. Just be sure to keep all the original parts that you replaced – you don’t want to have to pay for any missing items! 

Distract from Wear and TearThe owner of the home 
above took the focus 
away from the 
yellowing fl oor 
tiles by painting the upper half of his bathroom a rich teal. He also covered the tiles of the shower fl oor with a removable wooden base. 

Top Up 
Storage 
Modular storage 
(see left) can be a 
great investment. 
While some systems 
might come at quite 
a price, they can be disassembled and put together easily – and taken with you if you move. 

Feature 
One Wall
Don’t want to paint 
(then unpaint) 
the walls? Pick just 
one and decorate 
it with removable 
wallpaper, Washi 
tape (right), tile 
stickers, or a 
photo gallery 
(above).

Add Touches of ColourBrighten up a bare space with soft furnishings, accessories and loose furniture in saturated hues. Above, colourful lamp shades, a throw pillow and area rug balance an oversized painting that doubles as the room’s focal point. Eye-catching accent pieces, like the vivid coral piece and metallic-coloured vase pictured here (above left), can instantly update a table or shelf.  
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Interested in advertising? Contact us today at 6671 7940 or thefinder@sph.com.sg.

Enjoy The Finder Kids, 

the FREE insider’s 

guide for expat families 

in Singapore, on your 

mobile devices.

Download the free 

SPH Magazines app via 

Apple iTunes or Google Play 

to start reading now.

The Finder Kids is an invaluable resource full 

of expert advice, cool activities, best buys, top 

international schools and preschools plus much more!

@thefinderkids

@thefindersingapore

S F 0 6 1 7 _ T F K _ p 0 8  -  8  2 0 1 7 - 0 5 - 1 2 T 1 3 : 1 6 : 4 5 + 0 8 : 0 0

INSIDER’s
 

GUIDE

Kid
Made Simple

Find plenty of ideas on the following pages to throw 

your youngster a bash to remember! 

By Sara Lyle Bow, Pinky Chng and Kathleen Siddell

It’s the perennial, parental party-hosting conundrum: 

Should you do it yourself or pay someone else – to 

make the food, provide the entertainment, pull together 

a theme, etc., etc.? Mix and match from the options 

here to fit your available space, time and budget. 

vs.DIY pse
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Location,Location

At the Discover Taylor B. Gallery 

(read about it on page 9), you 

can buy the art, furniture, pillows 

and more! And the spacious, 

serene shophouse in which it’s 

located is right around the corner 

from busy Orchard Road 
(fl ip to page 17).
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Any one of these 15 destinations could be a trip of a lifetime. Even better? They’re so close – all but one are within eight hours of Singapore. The real question: Where do you want to go fi rst?

Where to Goin 2017

Japan 
beyond TokyoBy Atifa Othman, 
The Finder Editorial Intern

Why Now? 
As it prepares to host 
the Tokyo Olympics in 
2020, Japan is aiming to welcome more outsiders to lesser-visited cities like Osaka and Kyoto, both of which have relaxing onsen hot springs, vibrant food and shopping streets and history to spare. 

When to Go
In Osaka, the leaves change colours in mid-November to early December, when the weather turns cool 

(below 20 degrees C). In ski towns like Yuzawa in 

the Niigata 
Prefecture, 
snow season 
lasts from 
mid-December 
to April or early 
May. By August, 
Osaka sees highs 
of 33 degrees C.  

What to Do
Die-die must try: 
an onsen bath. 
Osaka’s Spa World 
(www.spaworld.co.jp) 
has hot tubs, saunas 
and pools to melt 
your worries away, 
and architecturally 
amazing Kyoto 
promotes one-day 
passes to onsens 
once popular with 
the Japanese nobility 
(www.onsen-tourism.

kyoto). For world-class 
skiing or snowboarding, take the shinkansen bullet train to Niigata or Nagano. 

Where to Eat
At Kuromon Market 
(www.kuromon.com/
en.php) in Osaka, expect reasonably priced fresh seafood, such as salmon sashimi and delicious 

treats cooked on the spot. While in Kyoto, drop 
by Nanzan Grill 

(www.nanzan-
net.com), a 
classic Japanese 
restaurant 
serving hearty 
Wagyu beef sets.

Where to Shop 
Shinsaibashi 

(www.shinsaibashi.
or.jp/lang/en), Osaka’s 

largest shopping 
area, is referred to as the Champs-Élysées of the 
East for a reason. You can get everything trendy here – on a commerce street that’s been bustling for 

nearly 400 years.

Where to Stay
The Dotonbori Hotel 
(www.dotonbori-h.co.jp) is a budget-friendly option in the food and shopping hub of Dotonbori. Or, try a ryokan, Japanese-style inn, in Kyoto (www.the-ryokan.com).

Getting There 
Fly straight to Osaka’s 
Kansai International 
Airport, and arrive in a 
little over six hours. Or, 
go with a low-cost carrier 

like Scoot and factor 
in a layover. 
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like Scoot and factor 
in a layover. 
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Golden 
Pavillion 
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Western 
Australia
By Aimee Chan, Founder, www.suitcasesand
strollers.com 

Why Now? 
Historically a mining state, Western Australia (WA) is experiencing a new boom  in tourism. Perth, the 

coastal capital, is just fi ve hours from SG. Filled with 

cool cafes and boutiques, it’s slated to open more 
than 2,000 new hotel 
rooms by 2018. Plus, 
WA has plenty of natural wonders to explore. 

When to Go
Western Australia is blessed with blue skies year-round. In summer (December to February), WA has typical Down Under blazing sun and minimal humidity. 

What to Do 
Hang out 
at some of 
Australia’s 

best beaches: 
Around Perth, 

choose from 
white-sand City 

Beach, Cottesloe or 
Scarborough. 

Where to Eat 
Margaret River is WA’s foodie capital. Try the restaurants at famous wineries like 
Leeuwin Estate (www.
leeuwinestate.com.au). 
In Perth, indulge in 
modern Australian 
cuisine at Balthazar 
(www.balthazar.
com.au).

Where 
to Shop
Along George 
Street in 

Th imphu, 
Butan
By Hazel Vincent De Paul, The Finder 
Associate Editor

Why Now? 
Bhutan has always hidden itself away to preserve its rich culture and majestic landscapes. However, the Bhutanese government 

now emphasises “high 
value, low volume” tourism to give visitors an authentic 

experience that’s still 
environmentally friendly. 

When to Go
Any time of the year 
works! FYI: June to August has lower tourist tariffs.

What to Do 
Watch an archery 
tournament for free 
on weekends at the 
Changlimithang 
Stadium, or visit the 12th-century Changangkha Lhakhang temple. 
Culture vultures will 
adore the Simply 
Bhutan museum (www.simplybhutan.bt), where you can dress up in a 
traditional gho (for men) or kira (for women), while an atsara, masked clown guides you around.

Thimphu
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Where to Eat 
Sample ema datshi, the national dish – made with chilli and cheese – at The Bhutan Kitchen (Gatoen Lam, Clocktower Square, +975 1 761 3515). 

Where to Shop
Before buying textiles, 
art, crafts and more at 
Lungta Handicrafts 
(www.lungtahandicraft.
com), make sure it has 
a National Commission 
of Cultural Affairs stamp so you can carry your 
purchases through 
customs easily. 

Where to Stay 
Hotel Norbuling 
(www.hotelnorbuling.
com) offers airport 
transfers, transport 

for day trips and even 
customised itineraries.

Getting There 
You’ll need a visa and 
must be accompanied by a tour guide when out and about. Druk Asia Tours & Treks (www.drukasia.com) can help arrange 

and book tours and fl ights (fl ight time from SG to 
Paro Airport: 4.5 hours) and advise on tariffs.

East Fremantle and Wray Street in South Fremantle (Perth suburbs), you’ll 
fi nd hipster homeware and clothing stores. 

Where to Stay 
New luxury hotel Crown Towers Perth (www.crownperth.com.au) opens 
December 2016 and has sweeping views of the city.

Getting There 
There are eight airlines 
that fl y direct to Perth 
from SG.
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Bhutan is 
known for its 
rhododendrons, which bloom 
between March 
and April.

Ema datshi

Fancy a 
pour?

Grapevines at 
Margaret River 

Archery is Bhutan's national sport.

continued on page 20

Perth skyline

The bells at 
Changangkha Lhakhang temple
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What’s your 
funniest travel 
memory? 

Fay Robbert NaazreenMichiko

FINDER

INSIDERS

Talk about an
oldie goldie!

pg 21

J

“The shopkeepers in 

Istanbul shouted: ‘Wow! 

Samurai!’ at my son 

holding a sword.”

“An inviting family of 

50 in India brought us to 

a temple dedicated to 

rats, barefoot.”

“Seeing a guest in her 

floral PJs during breakfast 

in a five-star resort – 

despite the stares.”

“In Thailand, I was 

chased by a monitor 

lizard and wild boar 

when playing golf.”

in 2017

WHere 
To GO
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THE FINDER ADVERTORIALS

Want to tell The Finder or The Finder Kids’ readers what’s new, relevant or 
useful about your brand? Let our writers do it for you! The professionally 
written advertorials are spread throughout the magazine – between regular 
columns, within the Insider’s Guide and in our special Ask the Experts section. 

These advertorials are an indirect way to reach consumers without being 
too hard-sell. We can craft unique, creative advertorials just for your brand, or 
provide a variety of eye-catching templates to make the process even easier.  
Provide your own art, or let us help select or photograph attractive visuals.
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ask the EXPERTS 

Q
Can I claim interest 

on my Australian 

property if my mother 

is living in it?

“ “Interest is usually 

the largest cost, 

so aim for a low 

or zero mortgage 

on a property 

that is used by a 

family member.

Australasian Taxation Services

10 Jalan Besar, #17-01 Sim Lim Tower (S) 208787

Tel: 6293 3858 • Fax: 6293 4332 • Email: tax@smats.net  • Web: www.smats.net

Steve Douglas is the Co-Founder and Managing Director of Australasian Taxation Services (ATS). ATS provides 

specialist taxation services for anyone looking to invest in Australian property, including Australian expatriates 

living overseas. Areas of specialisation include the Australian taxation aspects of property investment, as well as 

expatriate and migration planning.

THE EXPERT

Australian Tax Advisor

Steve Douglas

A It is common these days for people to purchase property and 

have a family member live in it. This is advantageous, as you 

will have someone you trust looking after your property and 

likely be able to stay there during visits to Australia. Plus, you’ll fulfi ll family 

obligations to support your parents or other relatives.

Australian tax law is very simple: In order to claim any costs, you must 

receive some income. Therefore, if no rent is collected from your relative,  

you cannot claim any interest or other property costs. This means that if 

you choose to have family members living in your house, and they do not 

contribute any rent, then no costs of the property are allowed as a tax 

deduction. Given that interest is usually the largest cost, it is preferable 

to have a low or zero mortgage on a property that is solely for use by 

a family member, especially a parent.

If you do charge rental, then it is possible to claim all costs of the 

property in your Australian taxation. One major issue here though is 

that, when the property is rented to a relative, the Australian Tax Offi ce 

(ATO) requires you to declare the true market value of the rental as 

income, regardless of what you may collect. So, even if you only receive 

a below-market amount of, say, A$100 per week, you will need to declare 

the true market value in order to be able to claim full expenses, as can be 

determined by a real estate agent, in your tax return. If that is higher 

than the actual amount received, then the higher fi gure must be put in your 

tax return.
This means you need to establish what the market rental is and what 

your total costs of ownership are. If the costs are greater than the market 

rental, it is worth declaring the property in your taxes. If the costs are less 

than the market rental, then likely you should leave the property out and 

treat it as a family arrangement. Regardless of what method you choose, 

the property will remain subject to Capital Gains Tax on its eventual sale, 

so you also need to be mindful of the implication thereon. In some cases, 

especially where it is genuinely your parents’ or relatives’ home, it may 

be better to have the property in their name, as they would be entitled

to a Capital Gains Tax Free Status as the property’s principal residents.

The decision about what to do can be based on many factors, 

including debt level, availability of fi nance, type of property and family 

obligation. Everyone’s situation will be different, so it is strongly 

recommended that you seek professional advice prior to any contractual 

commitment to evaluate the best options for your circumstance. 

It is possible to accrue tax benefi ts on property that your relations may 

live in – just remember that the property needs to be treated as a proper 

commercial environment. The ATO doesn’t mind you helping your family; 

they just don’t think it’s fair that they should help subsidise the lower rent 

you may want to offer.
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SHOP 
THE PAGE!

Coff ee Table Tome
Want to visit the American Riviera, 
minus the 23-hour fl ight? Pick up 

Palm Beach Houses and explore the 
design of more than 30 houses in this 
chichi Florida town. Price on request.

SHOP 
THE PAGE!

Take   
Style Notes

WHERE TO SHOP:
501 Bukit Timah Road, #01-05A, 
Cluny Court, Singapore 259760

Tel: 6463 3831
Web: thebungalow55.com

Add class to your space with these 
chic new items from Bungalow 55.

Pretty Pillows
Instantly jazz up a snoozy sofa or 
boring bed with Asian-inspired 
Mahjong Cushions. Th e classic, 

blue and white prints complement 
neutral and even bright coloured 
schemes (think orange, yellow or 

pink). Price on request.

Top Brass
Do over your desk with 

a Brass Table Lamp and 
inspire a mini Industrial 

Revolution. Its steampunk 
feel, warm metallic tone 

and stylish adjustable arm 
are key. Price on request.

Above the Curve
Does your living room lack 

adequate overhead lighting?  
Consider this form-meets-

function Art Floor Lamp with 
Marble Base. In the corner of your 
space, it makes a statement, while 
also lending soft light and lovely 

ambiance. Price on request.

Easy Chair
Th e Natural Linen 

Wing Back Chair is 
an eye-catching, yet 
comfy piece for any 
living room or study. 
Th e svelte shape and 
off -white hue match 

particularly well 
with natural, timber-
made bookshelves 

and furniture. 
Price on request.
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Let’s Get Started
Share with your child the 
different ways volunteers 
contribute to society, 
for example, helping the 
elderly, teaching others 
new skills such as reading 
and writing, and gathering 
used (but still in good 
condition) items for those who 
can’t afford them.

The Internet has a wealth 
of information about the 
work of different voluntary 
organisations. Encourage him to 
read up on them, all the while 
emphasising the positive effects 
that volunteering has on those 
at the receiving end, as well as 
on the volunteers themselves. 

Then take him to see 
volunteering first-hand. 

What to 
Know about 

SG’s Giving Week
A national movement, Giving Week 

(www.givingweek.sg) falls on November 29 
to December 5 this year. The goal: encourage 
Singaporeans and others living in the so-called 

#CityofGood to make a diff erence through 
donations, volunteering, fundraising and 
more. Anyone can attend the week of 

fun, charity-focused events. 

• Extends his understanding 
of lending a helping hand

• Requires effort and 
planning

• Means he has to give up 
some of his own time for 
someone else

• Provides interesting and 
new experiences for him

• Is an opportunity for him 
to learn new skills

• Shows him that he can 
make a difference in 
another person’s life

that he should help and support 
others in his family and beyond. 
Take this one notch up and 
introduce him to the concept 
of volunteering. Your child will 
learn that volunteering:

Identify the type of volunteer 
work he’s interested in 
and arrange a visit to an 
appropriate organisation. He 
may not start volunteering 
immediately but may be 
inspired by what he sees.

continued on page 40

Fab family 
event: Held in 
late November, 
the annual 2- or 
5K Santa Run 
for Wishes 
(www.santa
runforwishes.
sg) raises funds 
for Make-a-Wish 
Singapore, 
which grants 
wishes for 
critically 
ill children.
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SPOTLIGHT ON
SHOPPING

For nearly two decades, motherswork has offered mums 
and mums-to-be tried-and-tested products for every 

part of their parenting journey.

“T  here was nothing – 
no decent maternity 
clothes, not many 

choices of strollers or car seats,” 
says motherswork founder and 
CEO Sharon Wong, remembering 
circa-1998 Singapore. A new 
mother herself, Sharon began 
scouring the world for quality items 
for her baby. 

The problem? Suppliers were 
only willing to ship internationally if 
she ordered four pieces per style. 
“What do you do with an extra three 
nursing tops or car seats?” she 
muses. For Sharon, the answer was 
to start the fi rst motherswork store 
– focusing on maternity items – to 
share her fi nds with fellow mums. 
Since then, motherswork has 
become a one-stop, total shopping 
experience for mother and baby, 
with six stores around the island 
and eight in China.

Personal Values
To this day, motherswork is very 
much an extension of Sharon as a 
mother. “We do not compromise 
when it comes to our children and 
their future, so every product we 

carry must meet 
at least four 

of our 11 

motherswork values,” she says. 
These values range from “multi-
stage” and “original – innovative” to 
“reliable” and “kind to the earth.” 

And customers love 
motherswork’s non-boring 
essentials, including chic-not-bleak 
bamboo muslins by Weegoamigo, 
the versatile STOKKE MyCarrier 
baby carrier as well as the 
Bugaboo Bee3 stroller, for parents 
of newborns to toddlers who 
“live life on the fl y.” Also popular: 
cute suction plate and bowl sets 
from Sugar Booger Mealtime and 
Jellycat’s snuggly soft toys. Read 
about other top motherswork picks 
in this issue, such as award-winning 
Green Toys (page 30), STOKKE 
Tripp Trapp kid chairs (page 58) 
and a RideSafer Travel Vest 
(page 21). 

No Time to Shop?
If you’re simply too busy to browse 
at your nearest motherswork store, 
not to worry. Its newly relaunched 
site, www.motherswork.com.
sg, off ers the same great range 

MOTHER
KNOWS BEST

motherswork curates only the best 
products for parents and parents-
to-be as they journey through every 
milestone with their children. 

motherswork
1 Kim Seng Promenade, #02-16 
Great World City, 237994
Tel:  6738 5886 
Email:  info@motherswork.com.sg
Web:  www.motherswork.com.sg

of products online. Your items 
will arrive within three to seven 
working days, and purchases of 
$60 and up are eligible for free 
courier service. Expecting a little 
one soon? Consider signing up 
for motherswork’s Baby Registry. 
It’s a seamless way to ensure you 
receive all of the items you want 
and need.  

Still, Sharon says the brand 
will always be about more than 
just moving merchandise. Her 
team slogan proves it: “Product is 
what we deliver. Service in helping 
parents make the right decision in 
what to buy is what we sell.” Feel 
even better about the money you 
spend at motherswork, thanks in 
part to its Giving Back programme, 
which supports worthy causes and 
Singaporean brands (see page 40). 
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go to the hospital, there’s no refund 

on your deposit. And unless you have 

family nearby or a live-in helper, or 

decide to hire a confinement nanny 

(see page 35), you and your partner 

will be on your own to take care of 

you and your newborn. Ultimately, for 

women like Callie, that’s a good thing.

Registerin
g 

the Birth

Yay, you had a baby! Singaporean hospitals will 

speed along your newborn’s birth registration – all 

public, and several private, hospitals can help you 

complete the registration before you go home. To 

avoid extra paperwork and a potential fine, just 

make sure to do the registration with Immigration 

and Checkpoints Authority (ICA) within 14 

days from the birth date, followed by a visit to 

the appropriate embassy to obtain birth 

certificates. If you’re delivering at home, 

your obstetric will need to sign the birth 

certificate. Then, as above, submit 

the required documents to ICA and 

visit the appropriate embassy. Go to 

the ICA site (www.ica.gov.sg) to find 

out which hospitals offer on-the-spot 

registration, documents needed, etc.

Handy Numbers

Hospitals
Phone No.

Gleneagles Hospital and 

Medical Centre

6473 7222

KK Women’s Tower 

(direct line)

6394 1199

Mount Elizabeth (Novena) 6933 0100

Mount Elizabeth (Orchard) 6731 2218, 2219

National University Hospital 6772 5000

Parkway East Hospital 6473 2222

Raffl  es Hospital  
6311 1555

Singapore General Hospital 6321 4311

Thomson Medical Centre 6350 8812

Support for New Mothers Phone No.

Mother & Child 
6836 0063

Your own parental status in 

Singapore will determine your 

child’s status and ID card (e.g., he 

or she will hold a Dependent Pass 

if you and/or your partner have 

an Employment Pass). Later, this 

status will be applied for Permanent 

Residence, if your family chooses 

to apply for PR. Once your child 

reaches the age of 21, he or she can 

independently apply for Singapore Citizenship. 

For parents of little boys: Know that all male 

youngsters obtaining Singapore Citizenship or 

Permanent Resident status will have to perform 

National Service (NS) at age 18, for a duration of 

two years. (Read more about the process at www.

ns.sg.) Anecdotally, some PR parents point out 

that “two years” ends up being closer to three 

years – once you factor in waiting time 

for enlistment. However, the majority 

of men who undergo NS say it is a 

good experience that improves 

their physical and mental 

toughness (to say nothing 

of learning to do their own 

laundry), while making some 

life-long friends. 
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To avoid extra 

paperwork, 

do the 

registration 

within 14 days.

Adoption 
Options

Perhaps you and your partner can’t 

have kids, or simply want to add to 

your happy brood? Go to 

www.thefi nder.com.sg/adoption 

to fi nd out more about 

Singapore’s adoption 

process.
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At VA Psychology Center, qualifi ed, overseas-trained psychologists use expressive forms of therapy 

and counselling to help children and their parents manage emotional and behavioural struggles.

VA Psychology Center 41 Sunset Way #02-06 Clementi Arcade (S) 597071

Tel: 6235 9602•Email: info@vapc.sg •Web: www.vapc.sg

How will 
having baby 
number two 
aff ect my 
fi rst chil d?Q

A It r
eally depends on your fi rst child’s 

personality. Some children feel more securely 

attached to their mother, and are unlikely 

to react badly to the new baby. Others may feel 

confused, jealous or abandoned and will require 

attention and time to adjust to the new family situation. 

Q Are there any ways that I can prepare 

him or her?
Talk about it: But keep these chats light and happy. 

Spend time away from Mummy: Start 

encouraging some time with caretakers such as 

Grandma or Daddy, so that he or she is used to 

spending time with other people. 

Practise: If you have friends with young babies, 

take your oldest for a visit and make sure that he or 

she sees you carrying the baby. Allow your eldest to 

WITH CLINICAL PSYCHOLOGIST DR. VANESSA VON AUER Q+A 
interact with the “practice” baby and praise him or her 

on how caring and gentle he or she is being.  

Get involved: Involve your fi rstborn in getting the 

nursery ready, choosing baby clothes and toys, etc. 

This will make your child feel included and important 

(even if he or she is a toddler).

Avoid big changes: As Mummy gets bigger and 

less energetic, your child may become more clingy or 

anxious. Try and avoid any big changes to his or her 

daily routines. 

Q I’m worried I won’t be able to love the 

second one as much as the fi rst!

Remember when you fi rst held your oldest in your 

arms – and unconditional love overcame you? It will 

be the same way again. Your body and hormonal 

reactions to childbirth make it nearly impossible not to 

bond with your newborn. If you need some practical 

tools, try spending some time alone and see your 

oldest enjoy his or her time with other caretakers. This 

will give you the peace of mind you need to focus 

on yourself and your second baby. Give yourself the 

opportunity and time to get to know your second bub 

without feeling guilty or worried about being away 

from your eldest. 

Q How can I tell if the siblings are 

well-adjusted?

Well-adjusted children will be open about their feelings 

but also able to accept the change in family dynamics. 

They will be curious about the baby and want to be 

part of taking care of him or her. Allow them to help 

out and include them in games you play with the baby.

Q Are there any signs to look out for if 

my children feel neglected?

Look for excessive crying or angry outbursts, 

disturbed sleep or withdrawal. Try to off er comfort 

and spend “special time” so your fi rst child 

understands that he or she is just as important as the 

new baby. If your child doesn’t feel better after four 

weeks, it may be time to seek professional assistance 

from a child psychologist.
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Let’s Get Started
Share with your child the 
different ways volunteers 
contribute to society, 
for example, helping the 
elderly, teaching others 
new skills such as reading 
and writing, and gathering 
used (but still in good 
condition) items for those who 
can’t afford them.

The Internet has a wealth 
of information about the 
work of different voluntary 
organisations. Encourage him to 
read up on them, all the while 
emphasising the positive effects 
that volunteering has on those 
at the receiving end, as well as 
on the volunteers themselves. 

Then take him to see 
volunteering first-hand. 

What to 
Know about 

SG’s Giving Week
A national movement, Giving Week 

(www.givingweek.sg) falls on November 29 
to December 5 this year. The goal: encourage 
Singaporeans and others living in the so-called 

#CityofGood to make a diff erence through 
donations, volunteering, fundraising and 
more. Anyone can attend the week of 

fun, charity-focused events. 

• Extends his understanding 
of lending a helping hand

• Requires effort and 
planning

• Means he has to give up 
some of his own time for 
someone else

• Provides interesting and 
new experiences for him

• Is an opportunity for him 
to learn new skills

• Shows him that he can 
make a difference in 
another person’s life

that he should help and support 
others in his family and beyond. 
Take this one notch up and 
introduce him to the concept 
of volunteering. Your child will 
learn that volunteering:

Identify the type of volunteer 
work he’s interested in 
and arrange a visit to an 
appropriate organisation. He 
may not start volunteering 
immediately but may be 
inspired by what he sees.

continued on page 40

Fab family 
event: Held in 
late November, 
the annual 2- or 
5K Santa Run 
for Wishes 
(www.santa
runforwishes.
sg) raises funds 
for Make-a-Wish 
Singapore, 
which grants 
wishes for 
critically 
ill children.
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SPOTLIGHT ON
SHOPPING

For nearly two decades, motherswork has offered mums 
and mums-to-be tried-and-tested products for every 

part of their parenting journey.

“T  here was nothing – 
no decent maternity 
clothes, not many 

choices of strollers or car seats,” 
says motherswork founder and 
CEO Sharon Wong, remembering 
circa-1998 Singapore. A new 
mother herself, Sharon began 
scouring the world for quality items 
for her baby. 

The problem? Suppliers were 
only willing to ship internationally if 
she ordered four pieces per style. 
“What do you do with an extra three 
nursing tops or car seats?” she 
muses. For Sharon, the answer was 
to start the fi rst motherswork store 
– focusing on maternity items – to 
share her fi nds with fellow mums. 
Since then, motherswork has 
become a one-stop, total shopping 
experience for mother and baby, 
with six stores around the island 
and eight in China.

Personal Values
To this day, motherswork is very 
much an extension of Sharon as a 
mother. “We do not compromise 
when it comes to our children and 
their future, so every product we 

carry must meet 
at least four 

of our 11 

motherswork values,” she says. 
These values range from “multi-
stage” and “original – innovative” to 
“reliable” and “kind to the earth.” 

And customers love 
motherswork’s non-boring 
essentials, including chic-not-bleak 
bamboo muslins by Weegoamigo, 
the versatile STOKKE MyCarrier 
baby carrier as well as the 
Bugaboo Bee3 stroller, for parents 
of newborns to toddlers who 
“live life on the fl y.” Also popular: 
cute suction plate and bowl sets 
from Sugar Booger Mealtime and 
Jellycat’s snuggly soft toys. Read 
about other top motherswork picks 
in this issue, such as award-winning 
Green Toys (page 30), STOKKE 
Tripp Trapp kid chairs (page 58) 
and a RideSafer Travel Vest 
(page 21). 

No Time to Shop?
If you’re simply too busy to browse 
at your nearest motherswork store, 
not to worry. Its newly relaunched 
site, www.motherswork.com.
sg, off ers the same great range 

MOTHER
KNOWS BEST

motherswork curates only the best 
products for parents and parents-
to-be as they journey through every 
milestone with their children. 

motherswork
1 Kim Seng Promenade, #02-16 
Great World City, 237994
Tel:  6738 5886 
Email:  info@motherswork.com.sg
Web:  www.motherswork.com.sg

of products online. Your items 
will arrive within three to seven 
working days, and purchases of 
$60 and up are eligible for free 
courier service. Expecting a little 
one soon? Consider signing up 
for motherswork’s Baby Registry. 
It’s a seamless way to ensure you 
receive all of the items you want 
and need.  

Still, Sharon says the brand 
will always be about more than 
just moving merchandise. Her 
team slogan proves it: “Product is 
what we deliver. Service in helping 
parents make the right decision in 
what to buy is what we sell.” Feel 
even better about the money you 
spend at motherswork, thanks in 
part to its Giving Back programme, 
which supports worthy causes and 
Singaporean brands (see page 40). 
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A s one of the leading international schools in Singapore, Stamford American International School values every student as a unique 
individual. Each of its off erings 
below are designed to equip students with the knowledge and experience needed to face 

the tests of adult life ahead:
Starting Th em YoungStamford American students begin 

their Early Years learning journey 
through the use of Teaching Strategies Gold Tracking, which is 

aligned to the USA Head Start Early 
Learning Outcomes Framework. 
It provides developmentally appropriate standards to help guide 

learning of young children.
Specialist Education Stamford American off ers foreign 

language lessons with daily Mandarin or Spanish. It also has 
bilingual lessons in Mandarin and 
English, Suzuki Violin, specialist 

STAMFORD AMERICAN INTERNATIONAL SCHOOL

A Parent’s Perspective“The teachers make the classroom such 
an open and exciting place. The school’s 
diversity enables my daughter to be 
sensitive to others, and its programmes 
are led by what each child wants to do and 
how she chooses to learn. Ella has gained 
more confi dence and independence, and 
is sad when she misses a day of school!” 
– Nicola Kemp, mum to Ella, who is in Nursery

physical education under both the 
SMART Steps and Perceptual Motor 
Program, and inspires healthy eating 
habits and family-style eating, which 
is vital for the preschool years. Choosing Th eir Own PathThe International Baccalaureate 

(IB) Programme is combined with 
the rigorous American Education 
Reaches Out (AERO) standards with 
the choice to graduate with the IB 
Diploma or American High School 
Diploma with Advanced Placement 
(AP) credits or both. Students can 
receive AP credits from Grade 10 
with more than 40 AP courses and 20 IB courses to choose from. Inspired LearningThe new Early Learning Village 

for kids between 18 months and 
6 years opens in August 2017, 
and has purpose-built facilities like 
classrooms with dedicated outdoor 
discovery spaces, a multi-purpose 
gym called The Hive as well as 
a fl exible school schedule.

Essential Info
◆ YEAR ESTABLISHED 2009

◆ LOCATIONEarly Learning Village: 3 Chuan Ln, 554350 Elementary and Secondary Campus:1 Woodleigh Ln, 357684
◆ AGES TAUGHT18 months to 18 years

◆ SCHOOL HOURSPre-Nursery – Nursery (Extension): 8:30 a.m. – 1:45 a.m.Pre-K (full day) – Elementary:8:30 a.m. – 3:05 p.m.Secondary:8:30 a.m. – 3:45 p.m. 
◆ TERM TIMESQuarter 3: Jan 9, 2017  – Mar 27, 2017Quarter 4:Mar 28, 2017  – Jun 15, 2017Quarter 1: Aug 14, 2017 – Oct 9, 2017Quarter 2: Oct 10, 2017 – Dec 15, 2017

◆ HOLIDAYS Fall Break: Oct 23-27, 2017Winter Break:Dec 18, 2017 – Jan 5, 2017 
◆ ADMISSIONSCall 6653 7907 or visit www.sais.edu.sg to apply online.

A
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SCHOOLREPORT
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SPOTLIGHT ON GROOMING

Selvedge Grooming’s range of skin and hair products is perfect for every gentleman.

Classic 
and 

Classy

Products available at: Sultans of Shave11 North Canal Road, #02-01, 048824 Tel: 6222 0201

Think denim in its rawest form: where the material contours and strengthens as it matures. The made-in-Italy collection of men’s products from Selvedge Grooming helps you look sharp with products that understand the particular needs of each person’s skin. Specially formulated with natural botanical extracts – and without any mineral oils, parabens, sulfates, phthalates, triclosan, silicone or formaldehyde donors – it’s the complete grooming solution for today’s traditional gentlemen. 

Care for HairIf your current beard or hair wax isn’t cutting it, give the Grooming Wax ($25  for 50 millilitres) a try. Keep up your hairdo, even in humid weather, with this matte, medium-hold wax. It is easy to rinse off and does not leave a sticky residue. If you’re looking to defi ne and sculpt hair for a fi nish that is shiny and smooth, try the Classic Pomade 

($19). There’s also the Grooming Balm ($25) – perfect for nourishing hard-to-manage hair and effortless grooming.
Keep it SimpleIt can be diffi cult to maintain a face regimen that works for your skin and your schedule. Without sacrifi cing either, Selvedge Grooming’s Cleanse & Shave ($29 for 125 millilitres) is a face wash that doubles as a shaving gel for all skin types. This antioxidant-rich cleanser gently removes impurities and excess oils, leaving you with clear skin without drying it. Bonus: The formula works up into a lather that allows for a close, yet comfortable shave. 

Soothe SkinEven the oiliest of skin can benefi t from regular moisturising (yes, even in hot and humid Singapore). 

P
ho

to
: 1

2
3
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F.
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Just for You!For the month of September 2017, purchase any two Selvedge Grooming products at Sultans of Shave (see below and page 24) and receive a complimentary, full-sized tube of Cleanse & Shave, worth $29.  

The Hydrate & Protect ($39 for 50 millilitres) is a multipurpose moisturiser and aftershave that feels light but effective. It helps lock in moisture, restore essential nutrients and soothe any irritation and redness caused by shaving. For more info, visit www.selvedgegrooming.com.
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THE FINDER EDITORIAL SPONSORSHIPS

New to The Finder and The Finder Kids: editorial-like content highlighting  
paid business partners’ lifestyle offerings, such as Food and Beverage, Travel, 
Beauty and Grooming, Health and Wellness, Shopping and more.  

With our 25 years of publishing integrity, we produce these pages in the  
same engaging, credible editorial voice used throughout the magazine.  
Readers will want to know the latest updates and best features about your brand!
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  DENOTES 
DINERS’ CHOICE 2016 

AWARD NOMINEE 
(see page 39 for details)

France

1Mad About Sucre
  Hearty French 
creations are made 

with old-school techniques 
(e.g., no preservatives). But its impeccable sweet treats 
are what earned Mad About 
Sucre a Best Dessert nod. 
(27 Teo Hong Rd, 088334)  

2Le Bistrot du 
Sommelier 
  Chef of the 

Year nominee Brandon Foo impresses with a Rillette 
Bar where you can savour 
extensive charcuterie bites. 
(53 Armenian St, 179940)

3Saint Pierre
 First dates won’t 
go wrong at this 

fine-dining Most 
Romantic contender. And 
vegetarians will feel the 

love thanks to its 
Nature menu. 

(1 Fullerton Rd, #02-02B 
One Fullterton, 

049213)

4Brasserie 
Gavroche
  Step into 

vintage Paris and let Chef 
of the Year nominee 
Frédéric Colin woo you 
with his grandfather’s best 
recipes. (66 Tras St, 079005)

Spain & 
Portugal

5 Esquina
  Nominated for 
both Restaurant of the Year and Chef of the Year, this modern tapas 

spot is led by Executive 
Chef Carlos Montobbio. 
(16 Jiak Chuan Rd, 089267)

6FOC Restaurant
  Also up for Chef 
of the Year and 

Restaurant of the Year, 
FOC serves up unique 
dishes like Grilled 
Scallops with Soy 
Caviar and 
Watermelon 
Gazpacho. (40 Hong 
Kong St, 059679)

7 BOCA
Try the oh-so-
addictive Bacalhau 

a Braz (salted codfish 
fritters) or Chouriço Em 
Chamas (flamed chorizo) at Singapore’s first Portuguese eatery. (6 Bukit Pasoh Rd, 089820)

Italy

8 ilLido at the Cliff
  Amore shines 
bright at this Most 

Romantic hopeful, where 
diners can enjoy modern 
Italian fare with stunning 
views of the sea. 
(2 Bukit Manis Rd, 099891)

9 Terra 
  This 1 Michelin 
Star awardee and 

Restaurant of the Year 
nominee marries Japanese 
ingredients with Italian 
flavours. (54 Tras St, 078993)

Around

RESTAURANTS
Take your taste buds on a global tour without leaving Singapore at these delicious restaurants available on Chope. By Joshua Tan

80

EU
RO

PE

the World in

Esquina

FOC
Restaurant
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CHOPE
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WHAT IS 
CHOPE?

The virtual version 
of putting down a 

packet of tissues at 
a hawker centre to 

“chope” (or save) your 
table, Chope allows 

diners to make instant 
online reservations at 

restaurants islandwide. 
Download the free app 

to book on the fl y. 

10Basilico 
  Mangia, 
then mangia 

some more! You can try 
endless varieties of Italian 
dishes at this Best Buffet 
selection. (1 Cuscaden Rd, 249715)

Germany & 
Austria

11Leopold
Austrian cuisine 
hops on the tapas 

bandwagon with small 
plates such as Austrian 
Apricot Dumplings. 
(96 Tanjong Pagar Rd, 088517)

12Kaiserhaus
Experience the 
golden age of 

Hapsburg cuisine here. 
The Austrian Wiener 
Schnitzel is not to be 
missed! (17 Stamford Rd, #02-06 
Capitol Theatre, 178907)

Great Britain

13The Study
British comfort 
food is updated 

with a modern touch. 
One indulgence worth 
sampling: the Snapper Fish & Duck Fat Chips. 
(49 Keong Saik Rd, 089153)

14The Queen & 
Mangosteen
Brits looking 

FO
S

for nostalgic pub grub 
will feel right at home 
here with dishes like Pork 
Bangers & Mash as well 
as The Queen’s Famous 
Fisherman’s Pie. (1 Harbourfront 
Walk, #01-106/107 VivoCity, 098585)

15 Highlander
@ CHIJMES
Wash down 

dishes like Haggis 
Croquettes, Whisky 
Prawns and Grilled Kipper 
Toasties with this Scottish 
establishment’s selection 
of 250-plus whiskies. Oh, 
and the staff wears kilts. (30 
Victoria St, #B1-05, CHIJMES, 187996)

16 PYXIEMOSS
  Named after 
the Owner and 

Head Chef Tim Watson’s 
fixation with moss, this 
New Restaurant of the 
Year and Chef of the Year contender infuses British 
fare with modern European and Asian influences. 
(43 North Canal Rd, 059299)

Russia

17 Buyan
The only place 
to find Russian 

cuisine in SG, this haute 
Slavic spot will reopen by 
end-2016. (Stay tuned for updates 
through Chope.)

Greece

18Blu Kouzina 
  Greek cuisine 

and the Lion 
City’s colonial architecture 
come together at this 
Restaurant of the Year 
nominee, which brings 
diners classics made of the 
freshest ingredients, such 
as mezedes (small 
plates with tzatziki 
sauce), grilled lamb 
chops and baklava 
for dessert. 
(10 Dempsey Rd, 
#01-21, 247700)

19
Alati Divine 
Greek Cuisine
Authenticity is this 
place’s strong suit. 
Even breads and sauces 
are made using traditional 
methods. Expect seafood 
flown in overnight from 
Greece. (73 Amoy St, 069892)

Sweden

20Fika Swedish 
Café & Bistro
If you think the 

best place to find Swedish 
food in Singapore is IKEA, 
think again. Must-tries 
at Fika include the all-
beef Swedish Meatballs, 
Korvstroganoff (sausage 
stroganoff) and desserts 

like the Lingonberry 
Cheesecake and Swedish 
Pancakes. Bonus: The 
eatery is halal certified. 
(257 Beach Rd, 199539)ll 

ki
mb 
a
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. 

Blu Kouzina
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HEALTH FOCUS
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You Feel 
Bloated
Bloating isn’t just something 
that happens to women during 

that time of the month. “Bloating can 
be caused by overeating, or by eating 
foods that are rich or very fatty,” 
explains Dr. Melvin Look, a General 
Surgeon at PanAsia Surgery Group 
(www.panasiasurg.com) who 
specialises in gastrointestinal 
disorders. In addition, eating too 
quickly can cause you to bloat and 
feel uncomfortable. Sometimes, it can 
be severe enough to cause a 
swollen abdomen. Thankfully, 
bloating is rarely a sign of serious 
illnesses and can be easily treated.
How to Deal: 
“The easiest way to beat bloating 
is to control your food 
portions, ease up on fatty 
foods and chew slowly to give 
your body time to process 
the food intake,” says Dr. Look. 
Other suggestions: reduce 
hard-to-digest foods 
such as beans, lentils 
or whole grains.

Was it

This is usually the fi rst thing you ask when your stomach hurts (right 
before, “Where’s the toilet?!”). Here, a PanAsia Surgery Group expert 

helps you deal with 6 digestive concerns.  By Hazel Vincent De Paul

Something

2 Dairy 
Does 
a Number 
on You

If you’re prone to stomach cramps 
or even vomiting after a dose of 
creamy ice cream, chances are, you’re 
suffering from lactose intolerance.
     What does that mean exactly? 
“Your body is unable to digest 
lactose, a sugar found in milk or 
milk-based 
products,” 
Dr. Look 
explains.  
How to 
Deal: 
“Monitor your 
dairy intake 
to see which 
types of 
milk-based 
food products 
trigger your 
symptoms,” says Dr. Look.  
You may be able to tolerate 
small amounts of lactose. Still suffering? 
Talk to a doctor about getting tested for 
lactose intolerance. 

3 You Just 
Can’t Go
A common digestive 

problem, constipation can make it 
difficult to have a bowel movement, 
or can result in irregular bowel 
movements. This can be caused 
by eating too little fibre, 
leading a sedentary lifestyle 
or changing up your 
daily routine. 
Constipation is also a 
known side-effect for 
certain antacids or 
anti-depressants and 
“may lead to straining at 
hard stools, which may predispose 
people to haemorrhoids and 
anal fissures,” warns Dr. Look. 
How to Deal: “Combat constipation 
by increasing your daily intake of fruits 
and vegetables. Getting adequate hydration 
is important, too,” notes Dr. Look. 
While many people find medicating with 
laxatives to be a useful solution, Dr. Look 
doesn’t recommend using them  long-term,  
as this can make you become dependent 
on artificial stimulation for relief.  
Plus, you should review any prescription 
medication you are taking “to see if it 
may cause gastrointestinal side effects.”

I Ate?
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Prevent 
Food 
Poisoning

1. BYOP – Bring Your Own Probiotics
Most doctors recommend that you start 

taking regular probiotic supplements 
a full two to four weeks before 

your travel date. That said, 
according to www.healthy

travelblog.com, 
supplementing 
with bismuth 
subsalicylate 
(BSS) during 
your trip can help 
reduce the risk of 
diarrhoea by at 
least 26 percent. 

2. Eat Only Fruits 
You Peel

Bacteria isn’t simply 
transferred by skin contact 

– it can be transferred from 
the soil or by being washed in 

contaminated water. Eating fruit that you 
need to peel yourself removes potential 
hidey holes for bacteria and keeps the 
insides unspoiled. Some good options 
include bananas, mangoes, kiwis 
and citrus fruits. 

3. Look for Long Queues
If in doubt, eat where the locals are 
eating, or at places that cook food when 
you order it. Not only does the constant 
human traffi  c mean that it’s probably 
more delish, the high food turnover 
keeps food fresh. Not sure what to 
order? Seek out food that’s steaming 
or smoking from the heat. For example, 
soups, stews, teas and deep-fried foods 
are ideal, as these are cooked at high 
temperatures, which kill bacteria.

Travelling around the region? 
Rule No. 1: Don’t drink the water. 
Also, try these smart tips:

4 Gluten is 
Not Your 
Friend
Do you experience 

abdominal pain, bloating or diarrhoea 
after consuming foods that contain 

gluten? It’s 
possible that 
you have Celiac 
disease (note: 
not the same as a 
wheat intolerance 
or allergy). In this 
genetic disorder, 
gluten triggers an 
abnormal immune 
response, which 

can damage your small intestine, so 
that it cannot absorb nutrients from 
food, leading to anaemia, osteoporosis 
or an increased risk of lymphoma.
How to Deal: Dr. Look recommends 
visiting a doctor, who will administer a 
physical exam or blood tests to confirm the 
diagnosis. To stay well, Dr. Look suggests 
avoiding foods made with wheat, barley, 
triticale or rye (yes, this includes beer, too) 
and upping your meat and veggie intake. 

5 So. Much. 
Cramping.
“Abdominal pains 
can sometimes start 
acutely and progress 

quickly in severity. This may be 
accompanied by fever, vomiting or 
other associated symptoms,” says 
Dr. Look. Such intense cramping can 
be a symptom of serious conditions 
such as perforated ulcers, acute 
appendicitis, pancreatitis, 
cholecystitis (inflammation of the 
gallbladder) and diverticulitis 

(infections in 
or inflammation 
of the small pouches 
that form the lining 
in your colon). 
How to Deal: Make an 
appointment with your 

doctor immediately if the 
pain is persistent. Most of 

these conditions are easily 
treated, but, in severe cases, 
may require surgery. 

It Burns! 
Occasional heartburn is 
normal, but frequent and 
excessive episodes may be 
caused by an abnormal backflow 
of acid and gastric juice from the 
stomach into the oesophagus –  
a condition that is known as 
Gastroesophageal Reflux Disease 
(GERD). It typically occurs in those 
who are overweight or as a side-effect 
from medications such as painkillers 
or anti-depressants. Dr. Look explains 
that common symptoms include 
chest discomfort, food regurgitation, 
excessive belching, throat discomfort 
and even chronic coughing.
How to Deal: While 
reflux is usually 
controlled with a 
course of acid 
blockers 
or other 
measures 
like 
weight-
loss and 
avoiding 
spicy, 
fatty or 
oily food, 
Dr. Look 
says that 
long-standing 
reflux may cause 
cancerous changes in 
the oesophagus. 
A gastroscopy procedure can help 
diagnose GERD and exclude 
other harmful diseases such as 
oesophageal cancer. 

6

About 
PanAsia Surgery 

Group
This multi-specialty practice employs surgeons, 

who aim to use the latest technological advances in 
minimally invasive surgery. For instance, Dr. Melvin 

Look (see left) has done 650 metabolic surgeries for 
diabetes, and performs surgical and non-surgical 

procedures for weight-loss as well as ones related 
to cancers. PanAsia Surgery Group has three 

conveniently located clinics at Mount 
Elizabeth Medical Centre (Orchard and 

Novena) and Parkway East 
Medical Centre. 
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SHOPPING FOCUS

Never
You May

both trendy and 

traditional cuts 

for dads and their 

little men, services 

start at just $22.50. 

(#05-30A)

Baker’s Brew 
(Café • Studio) 
The team at Baker’s 

Brew (Café • Studio) 

strives to bring a 

personal touch to 

all it does, 

from creating 

customised 

cakes to 

hosting 

hands-on 

baking 
experiences. 

Cakes range 

from cartoon 

piping to 

3D fondant, buttercream 

and novelty designs 

(see more on page 13). 

They even offer kid’s 

baking classes during the 

holidays! (#05-46)

Th e Better 
Toy Store 
At The Better Toy Store, 

quality matters. All of its 

playthings must 

be beautiful 

and functional, 

with safety 

and environ-

mental 

standards 

that conform 

to strict 

Enter dreamy, sun-dappled Paragon Junior 

on Level 5 of Paragon – a mall designed 

for families. By Sara Lyle Bow

Spending quality time 

with your kids should 

be a highlight of your 

week. But, sometimes, 

doing so is harder than it 

seems – between planning 

an outing, getting there, 

figuring out where to eat or 

simply finding a convenient 

nursing room. Paragon 

Junior can take the stress 

out of all of that! 

Located on Level 5 of 

Paragon, which is centrally 

located on Orchard Road, 

it’s a truly parent- and kid-

friendly space. Between the 

free indoor playground and 

child-minding services (see 

top right), there’s plenty 

to keep tykes entertained. 

Plus, cosy Café Manuka 

(#05-K3/K4) is here to 

help you refuel with a 

cuppa and warm pastry 

or healthy salad. Read on 

about Paragon 

Junior’s 

newest 

tenants...

Papa Poika 
Barbershop 
Papa Poika, which 

means “father and 

son” in Finnish, is a 

nostalgia-inspired 

barbershop with kid-

centric entertainment 

(think Legos and 

more Legos!). Offering 

Papa Poika 
Barbershop

from cartoon 

or healthy sal
abo

t

European 

requirements. Choose 

from award-winning 

toys like build-it-

themselves Hubelino 

marble mazes with 

lots of add-ons 

(from $59.90; read 

more on page 23), 

plushie finger- and 

hand-puppets (from 

$14.90) and ride-ons 

in adorable animal 

shapes such as tigers 

and mice (from 

$129.90). (#05-19/20)

Baker’s 
Brew 
(Café • 
Studio)

Café 
Manuka

The Better 
Toy Store

Want to Leave
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Family-Friendly 

Facilities

Check out these perks throughout Paragon.

Paragon has a variety of restaurants for 

adult palates and little ones’ in training. 

By Hazel Vincent De Paul

• Comfy Nursing Rooms On Levels 3 and 5, 

these locking nursing cubicles come with 

an armchair or sofa, charging station, 

hot-water dispenser and more. 

• Indoor Play Areas Paragon Junior’s 

free indoor playground is configured 

to optimise the development of kids 

between ages 2 and 6. Tykes can also 

choose from five kiddie rides featuring 

popular characters like Peppa Pig.

• Child-Minding Services Starting at $18 an 

hour or up to $36 for two, from 11 a.m. to 5 p.m. every 

Saturday, MindChamps Child Minding Service 

(#06-19/20) helps kids aged 2 to 7 in literacy, 

creativity and physical coordination. 

Book ahead at www.mindchamps.org/

childminding.

Chicco 
Established in 1958, Chicco 

is the largest baby brand in 

Europe, and prides itself 

on being a one-stop retail 

destination for new parents 

and parents-to-be. Shoppers at 

its Paragon Junior store 

can expect to find all 

of their little one’s 

essentials, from cute 

clothing to nursing 

gear, strollers 

and everything in 

between! (#05-32/32A)

Raising 

Future 

Foodies

Want to expand your 

child’s culinary tastes? 

Book a table at Din 

Tai Fung (#B1-

03/06) for some 

authentic Taiwanese 

fare. The franchise is 

known for its specialty 

xiaolongbao (steamed 

dumplings) – bite-sized 

beauties filled with 

minced pork and 

flavourful broth. Or, 

prove to the kids that 

healthy can be yummy 

with Vietnamese eats 

at So Pho (#B1-20A), 

which packs fresh 

flavours into dishes 

like its Summer 

Rolls 
and 
Mango and Papaya 

Salad with Crispy 

White Bait. You can 

also introduce your tiny 

human to a different 

type of pasta: hand-

rolled soba noodles at 

Shimbashi Soba (#B1-

41). The Vegetarian 

Tofu Yasai Soba is 

perfect for slurping on 

rainy days.

     Does your family 

enjoy food with a bit of 

heat? Soak in the chill-

out vibes at Greyhound 

Café (#01-25/25A) 

while trying the Thai 

Green Chicken Curry 

or Minced Chicken with 

Sweet Basil and 

Hot Chillies. On the 

other hand, if your 

crew is full-on carnivore, 

order the Peking Duck 

at Imperial Treasure 

Super Peking Duck 

(#05-42/45). Its crispy 

skin and juicy flesh will 

melt in your mouth.

Not looking for a 

big meal? Grab pizza 

or sandwiches at Da 

Paolo Gastronomia 

(#B1-K8), or pop into 

Sushi Tei (#05-04/5). 

And don’t leave the 

mall without getting 

your just desserts: 

Paul’s (#02-09) French 

pastries and more. 

(www.paragon.com.sg) 
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• Child-

The 
Finder Kids 
is Coming!

Throughout June, TFK will host fun 

family activities at Paragon Junior, 

including two events, June 3 and 4, 

from noon to 3 p.m. Sign up for free at 

www.thefi nder.com.sg/paragonkids17 

to receive a limited-off er 

goodie bag!

Saturday, MindChamps Child Minding Service

(#06-19/20) helps kids aged 2 to 7 in literacy,

creativity and physical coordination. 

Book ahead at www.mindchamps.org/

childminding.

Rolls 
and 
Mango and Papaya 

Salad with Crispy

Sweet Basil and 

Hot Chillies. On the 

other hand, if your 

crew is full-on carnivore

ds 
g!

ost fun 
Junior, 

and 4, 
r free at 
kids17 So Pho

Chicco
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Greyhound Café
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Never
You May

both trendy and 

traditional cuts 

for dads and their 

little men, services 

start at just $22.50. 

(#05-30A)

Baker’s Brew 
(Café • Studio) 
The team at Baker’s 

Brew (Café • Studio) 

strives to bring a 

personal touch to 

all it does, 

from creating 

customised 

cakes to 

hosting 

hands-on 

baking 
experiences. 

Cakes range 

from cartoon 

piping to 

3D fondant, buttercream 

and novelty designs 

(see more on page 13). 

They even offer kid’s 

baking classes during the 

holidays! (#05-46)

Th e Better 
Toy Store 
At The Better Toy Store, 

quality matters. All of its 

playthings must 

be beautiful 

and functional, 

with safety 

and environ-

mental 

standards 

that conform 

to strict 

Enter dreamy, sun-dappled Paragon Junior 

on Level 5 of Paragon – a mall designed 

for families. By Sara Lyle Bow

Spending quality time 

with your kids should 

be a highlight of your 

week. But, sometimes, 

doing so is harder than it 

seems – between planning 

an outing, getting there, 

figuring out where to eat or 

simply finding a convenient 

nursing room. Paragon 

Junior can take the stress 

out of all of that! 

Located on Level 5 of 

Paragon, which is centrally 

located on Orchard Road, 

it’s a truly parent- and kid-

friendly space. Between the 

free indoor playground and 

child-minding services (see 

top right), there’s plenty 

to keep tykes entertained. 

Plus, cosy Café Manuka 

(#05-K3/K4) is here to 

help you refuel with a 

cuppa and warm pastry 

or healthy salad. Read on 

about Paragon 

Junior’s 

newest 

tenants...

Papa Poika 
Barbershop 
Papa Poika, which 

means “father and 

son” in Finnish, is a 

nostalgia-inspired 

barbershop with kid-

centric entertainment 

(think Legos and 

more Legos!). Offering 

Papa Poika 
Barbershop

from cartoon 

or healthy sal
abo

t

European 

requirements. Choose 

from award-winning 

toys like build-it-

themselves Hubelino 

marble mazes with 

lots of add-ons 

(from $59.90; read 

more on page 23), 

plushie finger- and 

hand-puppets (from 

$14.90) and ride-ons 

in adorable animal 

shapes such as tigers 

and mice (from 

$129.90). (#05-19/20)

Baker’s 
Brew 
(Café • 
Studio)

Café 
Manuka

The Better 
Toy Store

Want to Leave
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Family-Friendly 

Facilities

Check out these perks throughout Paragon.

Paragon has a variety of restaurants for 

adult palates and little ones’ in training. 

By Hazel Vincent De Paul

• Comfy Nursing Rooms On Levels 3 and 5, 

these locking nursing cubicles come with 

an armchair or sofa, charging station, 

hot-water dispenser and more. 

• Indoor Play Areas Paragon Junior’s 

free indoor playground is configured 

to optimise the development of kids 

between ages 2 and 6. Tykes can also 

choose from five kiddie rides featuring 

popular characters like Peppa Pig.

• Child-Minding Services Starting at $18 an 

hour or up to $36 for two, from 11 a.m. to 5 p.m. every 

Saturday, MindChamps Child Minding Service 

(#06-19/20) helps kids aged 2 to 7 in literacy, 

creativity and physical coordination. 

Book ahead at www.mindchamps.org/

childminding.

Chicco 
Established in 1958, Chicco 

is the largest baby brand in 

Europe, and prides itself 

on being a one-stop retail 

destination for new parents 

and parents-to-be. Shoppers at 

its Paragon Junior store 

can expect to find all 

of their little one’s 

essentials, from cute 

clothing to nursing 

gear, strollers 

and everything in 

between! (#05-32/32A)

Raising 

Future 

Foodies

Want to expand your 

child’s culinary tastes? 

Book a table at Din 

Tai Fung (#B1-

03/06) for some 

authentic Taiwanese 

fare. The franchise is 

known for its specialty 

xiaolongbao (steamed 

dumplings) – bite-sized 

beauties filled with 

minced pork and 

flavourful broth. Or, 

prove to the kids that 

healthy can be yummy 

with Vietnamese eats 

at So Pho (#B1-20A), 

which packs fresh 

flavours into dishes 

like its Summer 

Rolls 
and 
Mango and Papaya 

Salad with Crispy 

White Bait. You can 

also introduce your tiny 

human to a different 

type of pasta: hand-

rolled soba noodles at 

Shimbashi Soba (#B1-

41). The Vegetarian 

Tofu Yasai Soba is 

perfect for slurping on 

rainy days.

     Does your family 

enjoy food with a bit of 

heat? Soak in the chill-

out vibes at Greyhound 

Café (#01-25/25A) 

while trying the Thai 

Green Chicken Curry 

or Minced Chicken with 

Sweet Basil and 

Hot Chillies. On the 

other hand, if your 

crew is full-on carnivore, 

order the Peking Duck 

at Imperial Treasure 

Super Peking Duck 

(#05-42/45). Its crispy 

skin and juicy flesh will 

melt in your mouth.

Not looking for a 

big meal? Grab pizza 

or sandwiches at Da 

Paolo Gastronomia 

(#B1-K8), or pop into 

Sushi Tei (#05-04/5). 

And don’t leave the 

mall without getting 

your just desserts: 

Paul’s (#02-09) French 

pastries and more. 

(www.paragon.com.sg) 
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• Child-

The 
Finder Kids 
is Coming!

Throughout June, TFK will host fun 

family activities at Paragon Junior, 

including two events, June 3 and 4, 

from noon to 3 p.m. Sign up for free at 

www.thefi nder.com.sg/paragonkids17 

to receive a limited-off er 

goodie bag!

Saturday, MindChamps Child Minding Service

(#06-19/20) helps kids aged 2 to 7 in literacy,

creativity and physical coordination. 

Book ahead at www.mindchamps.org/

childminding.

Rolls 
and 
Mango and Papaya 

Salad with Crispy

Sweet Basil and 

Hot Chillies. On the 

other hand, if your 

crew is full-on carnivore

ds 
g!

ost fun 
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John Lewis

SHOPPING FOCUS

Wish you had someone to help you 
pick out the perfect buys? Hate 

fi ghting the crowds? Looking to save 
money? Meet Robinsons, your new 
favourite resource. By Sara Lyle Bow

P
ho

to
s:
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x 
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w

CURATION COUNTS
It has just the right amount of stuff !

Shopping
Made 

Simple

CU
It h

te resource. By Sara Lyle Bow

Junk
de Luxe

Qeeboo

Playnomore

Leo 
Studio 
Design

 Easy to 
Navigate 
You 
know 

that 
feeling of 

excitement 
when you 

open a jewellery box 
and behold what’s inside? 

Walking into Robinsons The 
Heeren is like that. Each of 
the fl oors – from the luxe 
Beauty Hall on the fi rst 
fl oor to home accents on 
the fi fth – is attractively and 
thoughtfully laid out.  

 Exclusive Brands
This season, all three 
Robinsons stores unveil 
Korean Edit, a multi-brand 
concept space featuring 
Korean fashion brands that 
range from high-end labels 
to emerging designers 
(think Abraham K Hangul, 
Dew E Dew E). However, 
Robinsons has long been at 
the forefront of introducing 
coveted brands of women’s 
and men’s clothing and 
accessories to Singapore, 
including Miista, McQ, 
Alberto Guardiani, 

Whistles, 
Imperial, 
and Junk de 
Luxe. It’s also 
the only place to fi nd home 
brands like the UK’s John 
Lewis and Italian import 
Qeeboo under one roof. 

 Sneaker Freaks Rejoice!
Find pumped-up kicks 
from Japanese brands 
like Flower Mountain 
and Buddy plus 
plenty more sneaker 
styles on Level 4 of 
Robinsons The Heeren. 

When it comes to department stores, there are ones known for carrying the 
newest, hottest merchandise, ones that boast outstanding customer service, 
and ones beloved for having the best sales. Lucky for you, Robinsons 

(www.robinsons.com.sg) has all of the above, with three locations in Singapore, 
including its fl agship Robinsons The Heeren on Orchard Road plus ones at 

Raffl es City Shopping Centre and JEM. Find out how this unique 
resource can make your life easier – and more stylish.
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History is 
On Your Side

The fi rst Robinsons department store 
was founded in Singapore in 1858, and 
is credited with bringing the fi rst bicycle 

to the Lion City as well as hosting 
SG’s fi rst fashion show. Check out 

The Heritage Shop at all three 
Robinsons locations to 

learn more.

T2

Baobab

Personal 
shopper 
Ysabel 

Felix
DPM Point-
to-Point 
Mattresses

Semicouture

Flower 
Mountain

Bloomingville

FREE EXPERTS 
Personal shoppers, mattress pros and more

EXTRA PERKS
Online benefi ts and incredible services 

 Haute Helpers 
Would you believe that 
Robinsons The Heeren provides 
a no-purchase-required 

personal shopping service? 
Yep! Sign up online to 
partner with experienced 
personal shoppers like Ysabel 
or Felix to fi nd chic clothes 
for you or your family, peruse 
decor items to spruce up your 
home or pick out a gift for that 
someone special.

 Because Sleep is So Important  
A good mattress is worth every 
penny, and you can fi nd one 

 Free Delivery 
Use the site’s Shop Online 
feature to qualify for free 
home delivery when you 
spend at least $89, or opt 
to Click & Collect, and 
pick up online buys 

custom-made for you at 
Robinsons The Heeren’s 
Bed Shop on the third 
fl oor. There, sleep experts 
of 10 to 15 years can help 
you test exclusive models 
such as DPM Point-to-Point 
Mattresses, which allow 
you to place exact pieces of 
foam for the most comfort. 

 Florists at the Ready!  
As soon as you enter 
Robinsons The Heeren’s  
basement fl oor repository 
of kitchen and dining 
wares, you encounter 

 Amazing F&B  
On Level B1 at 
The Heeren location, 
nab premium teas by 
T2, chocolates at 
Le Chocolatier, 
treats in the Marks 
& Spencer Food 
Hall, enjoy French 
or Japanese fare 
at cosy eateries. 
Celebrity chef-
helmed Angela May 
Food Chapter serves 
modern, veggie-centric 
Asian cuisine 
on Level 2. 

Bloem, the on-site fl ower 
shop that can whip up a 
fresh arrangement for 
any occasion.

 Personalisation Provided  
Launched exclusively at 
Robinsons, The Daily Edited 
offers complementary 
monogramming on leather 
bags, wallets and more. 
The process only takes 
fi ve to 10 minutes!

at Robinsons The Heeren 
in three hours. Shopping 
in-store? Have purchases 
totalling $200 or more 
delivered to your home 
free of charge.   

 VIP Benefits  
If you hold an OCBC 
Robinsons Group Visa Card, 
you will receive a 5 percent 
rebate on purchases at 
18 retailers. Benefi ts also 
extend to free parking, 
invitations to members-
only events and much 
more. Also, register for free 
to join the R-List and be 
the fi rst to know about new 
launches and promotions, 
earn points and vouchers 
and other perks. 
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Online benefi ts and incredible services 

 Haute Helpers 
Would you believe that 
Robinsons The Heeren provides 
a no-purchase-required 

personal shopping service? 
Yep! Sign up online to 
partner with experienced 
personal shoppers like Ysabel 
or Felix to fi nd chic clothes 
for you or your family, peruse 
decor items to spruce up your 
home or pick out a gift for that 
someone special.

 Because Sleep is So Important  
A good mattress is worth every 
penny, and you can fi nd one 

 Free Delivery 
Use the site’s Shop Online 
feature to qualify for free 
home delivery when you 
spend at least $89, or opt 
to Click & Collect, and 
pick up online buys 

custom-made for you at 
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Bed Shop on the third 
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of 10 to 15 years can help 
you test exclusive models 
such as DPM Point-to-Point 
Mattresses, which allow 
you to place exact pieces of 
foam for the most comfort. 

 Florists at the Ready!  
As soon as you enter 
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basement fl oor repository 
of kitchen and dining 
wares, you encounter 

 Amazing F&B  
On Level B1 at 
The Heeren location, 
nab premium teas by 
T2, chocolates at 
Le Chocolatier, 
treats in the Marks 
& Spencer Food 
Hall, enjoy French 
or Japanese fare 
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Celebrity chef-
helmed Angela May 
Food Chapter serves 
modern, veggie-centric 
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BRAND ADVERTISING 1X 3X 6X

Inside Front DPS $4,375  $4,025  $3,700 

Outside Back Cover $2,735  $2,520  $2,320 

Inside Back Cover $2,188  $2,010  $1,850 

Double Page Spread (ROP) $3,500  $3,220  $2,960 

Full Page (ROP) $1,750  $1,610  $1,480 

Half-Page (ROP) $980  $900  $830 

Quarter Page (ROP) $490  $450  $415 

SPONSORED /ADVERTORIALS 1X 3X 6X

Ask The Expert* - Full Page $2,550  $2,310  $2,060 

Ask The Expert* - Half Page $1,680  $1,500  $1,310 

Spotlight On* (ROP) - Full Page $2,400  $2,160  $1,910 

Spotlight On* (ROP) - Half Page $1,530  $1,350  $1,160 

BOOKING CONDITIONS

THE FINDER MAGAZINE RATECARD

PAYMENT All rates are subject to 7% GST. Payment terms are 7 days from the date of invoice.

PREMIUM POSITION : Loading charges of additional 20% on ROP rates applies
 FREE ARTWORK DESIGN/CORRECTIONS Direct advertisers are offered FREE artwork design services. It is the direct advertisers’ 

responsibility to provide all materials to The Finder’s specifications, prior to the material deadline. Direct advertisers are entitled to 
TWO free rounds of corrections only. Contract must be signed and received before design services can be commenced. 

 Direct and agency advertisers may submit print-ready PDF or JPG CMYK files in high resolution (300dpi) directly to The Finder. 
These files require thorough checking by The Finder Graphic Design Studio. Re-submission may be requested by The Finder if 
supplied artwork does not meet The Finder’s specifications, prior to the material deadline. 

CANCELLATIONS Please refer to “Terms and Conditions”.
MATERIALS Unless advised by the advertiser prior to the material deadline, the last approved advertisement will be taken as 
correct and published.
COPYRIGHT The Finder and its content shall not, without written consent of the publisher, be affixed to or used as part of any 
publication or advertising, literary or pictorial matter whatsoever.
SPHM Pte Ltd retains all copyright of advertisements inclusive of concept, design and copywriting, produced by The Finder.
IMPORTANT NOTICE We accept and agree to abide by the Terms and Conditions attached. We acknowledge Receipt of a copy 
of the Terms and Conditions. The advertisers and agency hereby agree to be jointly and severally liable to pay all monies due 
and owing to the publisher howsoever arising under this advertising and insertion order. 

*Rates include content development fee and re-purpose on The Finder Website.  Terms and Conditions apply.

Why Advertise  
with Us?

Copy & development fee for full page $1000, Half page $600 are non-agency commissionable.

The Finder is a free bi-monthly 
magazine aimed at helping 

people live well in Singapore. 
About 16,000 print copies 

of each issue are circulated 
in more than 400 targeted 

locations; about 2,000 are sent 
to subscribers and advertisers. 
The Finder’s free tablet editions 

are available via the  
SPH Magazines app.  

Its 46,000-plus readers are  
71 percent expatriate,  

29 percent Singaporean; 
78 percent earn more than 

$10,000 a month and  
59 percent are parents.

Extend your reach and attract  
a wider audience with  

a Print & Online Bundle. 

Call 6319 6319 
and speak to an advertising 

consultant today!
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Half 
page 
Vertical

TRIM
(370 x 255 mm)

With Bleed  
(380 x 265 mm)

Text Area
(350 x 235 mm)

TRIM
(185 x 255 mm)

With Bleed  
(195 x 265 mm)

Text Area
(160 x 235 mm)

Half Page 
Horizontal

ADVERTISEMENT SPECIFICATIONS

Quarter 
Page

Quarter 
Page

15% commission 
is offered to 
registered 
agencies, ONLY 
if print-ready PDF 
files are supplied 
directly or via 
QuickCut.

SIZE TRIM 
(width x height)

TEXT AREA

Double Page Spread 370mm x 255mm 
(5mm bleed all around)

350mm x 235mm

Full Page 185mm x 255mm 
(5mm bleed all around)

160mm x 235mm

Half Page Horizontal 160mm x 110mm 
(5mm bleed all around)

-

Half Page Vertical 78mm x 225mm 
(5mm bleed all around)

-

Quarter Page 78mm x 110mm 
(5mm bleed all around)

-

FULL PAGEDOUBLE 
PAGE
SPREAD

 In order to provide better service to our advertisers, The Finder 
provides a digital ad delivery system known as QuickCut, taking 
advantage of computer-to-plate technology – providing shorter 
production time and increased printing precision. 

 QuickCut delivers problem-free, press-ready files, according 
to publishers’ specifications. It is the most efficient method of 
receiving and tracking digital ads at SPHM. Please note that The 
Finder does not repair incorrect digital files. Ads containing errors 
are returned.

 Advantages of the QuickCut service are accuracy of file structure 
and page size, reliability and speed and the provision of an audit 
trail. QuickCut software checks digital files for errors before they 
are transmitted electronically to SPHM, ensuring your submitted 
files do not contain errors and will therefore, print correctly. 

 SPHM can only take responsibility for accurate colour 
reproduction if a digital proof of the supplied digital file is 
produced, using SPHM’s New Colour Standards. QuickCut software 
allows distribution of SPHM’s ICC profiles to colour separators 
and advertisers. Please check with your proofing supplier to help 
you get setup to meet SPHM’s New Colour Standards. Visit www.
adstream.com or contact Adstream Asia for more information 
about QuickCut’s line of products. 

 If you wish to send a digital ad with a digital proof and do not 
have QuickCut software or a suitable proofing system installed, 
please contact The Finder  on (65) 6671 7940 for a list of colour 
separation houses providing this service.

 Accurate copy instructions must be entered within the QuickCut 
software. Copy instructions allow The Finder to easily identify your 
advertisement. It is particularly important to enter the publication/
run date, which is the cover date of the issue.

 Digital files must be prepared to the correct size. Remember, 
The Finder requires a minimum of 5mm bleed on all sides of full 
page advertisements. And please ensure all elements to be printed 
are contained within the type area – as indicated in specifications 
within the appropriate QuickPrint application.

QUICKCUT SYSTEM

For more information regarding  
the QuickCut system, please contact: 

AdstreamAsia
Tel : +65 9170 1712
Email : gilbert.chee@adstream-sg.com
Website : www.adstreamasia.com  
   
EADSWorld
Tel :+65 9069 7208
Email : junelee@datamation.com.sg
Website : www.eadsworld.com

THE FINDER MAGAZINE SPECS
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CODE SPECIFICATIONS
Price 

before GST 
(S$)

Price 
inclusive 

7% GST (S$)

70R 70 Black words, Red listing name  $180.00  $ 192.60 

60R 60 Black words, Red listing name  $170.00  $ 181.90 

50R 50 Black words, Red listing name  $160.00  $ 171.20 

40R 40 Black words, Red listing name  $150.00  $ 160.50 

30R 30 Black words, Red listing name  $140.00  $ 149.80 

70B 70 Black words  $140.00  $ 149.80 

60B 60 Black words  $120.00  $ 128.40 

50B 50 Black words  $110.00  $ 117.70 

40B 40 Black words  $100.00  $ 107.00 

30B 30 Black words  $ 90.00  $ 96.30 

The Finder started as a classified 
publication in the 1990s, and we still offer 
this service to interested clients with our 
monthly Notice Board. 

Designed in a visually interesting way,  
your listing won’t go unnoticed by readers. 

THE FINDER MAGAZINE RATECARD (NOTICEBOARD) 

Note: Prices quoted are based on per insertion

40B

50R
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THE FINDER DIRECTORY RATECARD 

BOOKING CONDITIONS
PAYMENT All rates are subject to 7% GST. Payment terms are 7 days from the date of invoice.

PREMIUM POSITION : Loading charges of additional 20% on ROP rates applies
 FREE ARTWORK DESIGN/CORRECTIONS Direct advertisers are offered FREE artwork design services. It is the direct advertisers’ 

responsibility to provide all materials to The Finder’s specifications, prior to the material deadline. Direct advertisers are entitled to 
TWO free rounds of corrections only. Contract must be signed and received before design services can be commenced. 

 Direct and agency advertisers may submit print-ready PDF or JPG CMYK files in high resolution (300dpi) directly to The Finder. 
These files require thorough checking by The Finder Graphic Design Studio. Re-submission may be requested by The Finder if 
supplied artwork does not meet The Finder’s specifications, prior to the material deadline. 

CANCELLATIONS Please refer to “Terms and Conditions”.
MATERIALS Unless advised by the advertiser prior to the material deadline, the last approved advertisement will be taken as 
correct and published.
COPYRIGHT The Finder and its content shall not, without written consent of the publisher, be affixed to or used as part of any 
publication or advertising, literary or pictorial matter whatsoever.
SPHM Pte Ltd retains all copyright of advertisements inclusive of concept, design and copywriting, produced by The Finder.
IMPORTANT NOTICE We accept and agree to abide by the Terms and Conditions attached. We acknowledge Receipt of a copy 
of the Terms and Conditions. The advertisers and agency hereby agree to be jointly and severally liable to pay all monies due 
and owing to the publisher howsoever arising under this advertising and insertion order. 

The Finder DIRECTORY
Published annually and distributed free with the January issue, The Finder DIRECTORY is a reliable and handy guide to businesses and services 
that provide excellent customer service in Singapore.

                         AD SPACE ENTITLEMENT
1X 
S$

3X 
S$

6X 
S$

LISTING
Picture Logo 
Business Listing

90mm width x 70mm height 90 words + 1 logo + 1 picture 600 550 500

Logo Business 
Listing

90mm width x 35mm height 65 words + 1 logo 400 350 300

DISPLAY AD  

Double Page 
Spread 
DPS (ROP)

200mm width x 187mm height 
TEXT AREA: 90mm width x 187mm height x 2

(Allow 20mm space in between)
Picture Logo Business Listing 2,270 2,140 2,020

Full Page (ROP) 90mm width x 187mm height Logo Business Listing 1,250 1,165 1,080

Half Page (ROP) 90mm width x 92mm height Logo Business Listing 720 680 620

OUT
JAN
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BRAND 
ADVERTISING

1X 2X 3X

Inside Front DPS $3,840  $3,650  $3,460 

Outside Back Cover $2,600  $2,470  $2,350 

Double Page Spread (ROP) $2,400  $2,280  $2,170 

Full Page (ROP) $1,500  $1,425  $1,350 

SPONSORED /
ADVERTORIALS

1X 2X 3X

Ask The Expert* - Full Page  $2,300  $2,125  $1,930 

Spotlight On* (ROP) - Full Page  $2,150  $1,975  $1,780 

THE FINDER KIDS RATECARD

The Finder Kids is published 3 times a year in March, 
September & November each year. A survival guide 
for parents, it offers fun finds for kids, fashion, 
activities, toys, family services and academic 
institutions for toddlers to teens in Singapore.

As a new mum and expat in 
Singapore, I craved the sort 
of curated information only 
found in The Finder Kids: 
handy resources, expert 
advice and trusted products 
and services.

OUT
MAR, SEP  

& NOV

BOOKING CONDITIONS

“
SARA LYLE BOW
Editor-in-Chief

PAYMENT All rates are subject to 7% GST. Payment terms are 7 days from the date of invoice.

PREMIUM POSITION : Loading charges of additional 20% on ROP rates applies
 FREE ARTWORK DESIGN/CORRECTIONS Direct advertisers are offered FREE artwork design services. It is the direct advertisers’ 

responsibility to provide all materials to The Finder’s specifications, prior to the material deadline. Direct advertisers are entitled to 
TWO free rounds of corrections only. Contract must be signed and received before design services can be commenced. 

 Direct and agency advertisers may submit print-ready PDF or JPG CMYK files in high resolution (300dpi) directly to The Finder. 
These files require thorough checking by The Finder Graphic Design Studio. Re-submission may be requested by The Finder if 
supplied artwork does not meet The Finder’s specifications, prior to the material deadline. 
CANCELLATIONS Please refer to “Terms and Conditions”.

MATERIALS Unless advised by the advertiser prior to the material deadline, the last approved advertisement will be taken as 
correct and published.
COPYRIGHT The Finder and its content shall not, without written consent of the publisher, be affixed to or used as part of any 
publication or advertising, literary or pictorial matter whatsoever.
SPHM Pte Ltd retains all copyright of advertisements inclusive of concept, design and copywriting, produced by The Finder.
IMPORTANT NOTICE We accept and agree to abide by the Terms and Conditions attached. We acknowledge Receipt of a copy 
of the Terms and Conditions. The advertisers and agency hereby agree to be jointly and severally liable to pay all monies due 
and owing to the publisher howsoever arising under this advertising and insertion order. 

*Rates include content development fee and re-purpose on The Finder Website. Terms & 
Conditions apply. Copy & development fee for full page $1000 is non-agency commissionable.

TRIM
(330 x 235 mm)

With Bleed  
(340 x 245 mm)

Text Area
(310 x 210 mm)

TRIM
(165 x 235 mm)

With Bleed  
(175 x 245 mm)

Text Area
(145 x 210 mm)

FULL PAGEDOUBLE 
PAGE
SPREAD
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THE FINDER WEBSITE RATECARD

+ Things To Do
Calendar | What’s On | Explore SG

+ Eat + Drink
Where to Eat | Where to Drink | Where to Buy | How to Make

+ Travel
Travel | Staycations | Around the Globe | Tips

+ Live Well
Home + Living | Beauty + Wellness | Fitness + Health |  
Shopping + Tips

+ Kids
Learn | Play | Shopping | Parenting Tips

+ Magazine
About The Finder | In This Issue | Where to Find the Free Magazine | 
Subscribe

Medium 
Rectangle

Top Leaderboard

Bottom
Leaderboard

Link an attention-getting display ad to your own site. Select from prime-
position banner ads or rectangular ads on the home page or section pages. 
Consider sponsoring a content series for a month! 

WWW.THE FINDER.COM.SG
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THE FINDER WEBSITE SPONSORED POSTS

Sponsored Posts

Let The Finder’s digital team introduce our 
readers to your brand in an informative, engaging 
way with sponsored posts – essentially online 
advertorials. 

The topics are endless: Choose the content 
direction yourself or simply sign off on our  
SEO- and reader-friendly ideas. 

In conjunction with display advertising,  
this style of native advertising sets your brand 
apart from the competition!  

WWW.THE FINDER.COM.SG
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WWW.THE FINDER.COM.SG
Monthly Pageviews: 2,000,000 (monthly average)   

Unique Visitors:  140,000 (monthly average) 

Duration/Time spent:   1:47

THE FINDER WEBSITE RATECARD

PACKAGES AD UNITS 
(Desktop)

AD UNITS 
(Mobile) SOV/IMP DURATION RATES REMARKS 

PAGE TAKE OVER PACKAGES       

“HOMEPAGE” 
HOMEPAGE + MAGAZINE 
LANDING PAGES

Skin, 
Leaderboard 

(Top+ Bottom), 
MPU Top, MPU 

Bottom

Splash, Mobile 
leaderboard 

(Top+Bottom), 
MPU Top,  

MPU Bottom

100% 4 weeks $1,600

“THINGS TO DO” 
Applicable on all category / 
Sub Category landing and 
article pages: ‘Things To Do’

100% 4 weeks $2,800

“EAT & DRINK” 
Applicable on all category / 
Sub Category landing and 
article pages: ‘Eat & Drink’

100% 4 weeks $3,000

- Rates does not include 
production cost. 

- Full AC applicable

- Campaign start from 1st 
Monday of the month and ends 
on a Sunday.

- Rich media ad options 
available with 20% loading. 

- Rich media ad units: Floating; 
Expandable Leaderboard, 
Expandable Medium Rectangle.

- Please submit a mobile splash 
ad for the mobile ad unit.

Frequency discount - 10%  
for 8 weeks
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THE FINDER WEBSITE RATECARD

PACKAGES AD UNITS 
(Desktop)

AD UNITS 
(Mobile) SOV/IMP DURATION RATES REMARKS 

PAGE TAKE OVER PACKAGES       

“TRAVEL” 
Applicable on all category / 
Sub Category  
landing and article pages: 
‘Travel’

Skin, 
Leaderboard 

(Top+ Bottom), 
MPU Top, MPU 

Bottom

Splash, Mobile 
leaderboard 

(Top+Bottom), 
MPU Top,  

MPU Bottom

100% 4 weeks $1,800

“LIVE WELL”  
Applicable on all category / 
Sub Category  
landing and article pages: 
‘LIVE WELL’

100% 4 weeks $3,000

“KIDS”   
Applicable on all category / 
Sub Category  
landing and article pages: 
‘KIDS’

100% 4 weeks $1,200

OTHER SPONSORSHIP PACKAGES        

ROS

Outstream Video + Dynamic 
Video Interstitial 50,000 4 weeks $2,500

Native Sponsorship 100% 4 weeks $12,000

- Rates does not include 
production cost. 

- Full AC applicable

- Campaign start from 1st 
Monday of the month and ends 
on a Sunday.

- Rich media ad options 
available with 20% loading. 

- Rich media ad units: Floating; 
Expandable Leaderboard, 
Expandable Medium Rectangle.

- Please submit a mobile splash 
ad for the mobile ad unit.

Frequency discount - 10% for 8 
weeks

- Full AC applicable.

- Materials to be submitted by 
Advertiser. 

- Based on Templated layout. Copy 
to be produced by Editorial. 

- Full AC applicable. 
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PACKAGES DURATION RATES REMARKS

ADVERTORIAL PACKAGE (WEB ORIGINAL)
Online article + A1 insertion in THE FINDER  
Digital Magazine Includes: 
- 400 word editorial feature
- Guaranteed Homepage exposure (1 week) +  
Anchor Post on relevant Section Landing Page (1 week)
- Facebook post (1x) to article
- OPTIONAL: Pinned Post loading on Home Page (additional 1 week at $200 
# archived onsite for minimum 1 year

4 weeks $2,500
Content to be produced by 
FINDER(AC applicable on media 
only -$900)

VIDEO + WEBSITE ADVERTORIAL + SOCIAL PACKAGE 

45 - 60 sec video in signature FINDER Template (Finder Finds Out/
Shops/Discovers/GoesToSchool)Includes 1 x Website article + A1 
insertion in  
THE FINDER Digital Magazine Includes: 
- 400 word article
- Guaranteed Homepage exposure (1 week) + Anchor Post on relevant Section Landing Page (1 week)
- Facebook post (1x) to article
- Facebook Post of Video
- Instagram Post of Video
- Video on Home Page (min 1 week) 
- # archived onsite for minimum 1 year

* Loading of $800 for interview shoot

4 weeks $6,500
Content to be produced by 
FINDER(AC applicable on media 
only -$900)

BUSINESS LISTING PACKAGE 

Online Business Directory Includes: 
- Dedicated section on site
- Min 1 link to an editorial article
- Max 100 word write up on your business, 1 X anchor picture, 
link to client’s website + map
- OPTIONAL: Anchor loading on Section Landing Page (1 month only)at $200 

1 Year $950 AC not applicable 

CALENDAR/EVENT LISTING PACKAGE 
Event Feature in “What’s On” Section which includes: 
- Max 200 word article/write up on the event, 1 X anchor picture, 
link to client’s website + map
- listing on “Calendar” of the relevant month(s)
- Anchor spot (1 week) on “What’s On” Landing Page 
- Bonus editorial support: Listed in “what’s On This Month” and  
“What’s On This Weekend” where applicable.

Up To 3 Months $950 AC not applicable 

THE FINDER WEBSITE RATECARD
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ENHANCEMENT (DIGITAL TABLET)
- Gallery or Video button on replicated print ad 
- For Gallery: up to 10 images, total file size of 5mb
- For Video: video file of max 5 mb   

1 issue $600 - Full AC Applicable 

A1 INSERTION (DIGITAL TABLET)
- HTML page insert in THE FINDER digital magazine.
- ROB position   

1 issue $800 - Full AC applicable

- A discounted rate of $500 
applies of content is from The 
Finder Singapore’s Website

DIGITAL NEWSSTAND (DIGITAL TABLET)
 - Min 6pp required to be hosted on THE FINDER digital magazine newsstand.  
 

12 months $1,800 - Min. of 6pp content 

- Additional Conversion fee 
applies if booklet is not bundled 
with The Finder Singapore print 
magazine

- AC applicable on $500

THE FINDER DIGITAL MAGAZINE RATECARD


