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The 8 DaYS 
reaDer...
.... wants to have his/her finger on the pulse of 
showbiz & pop culture.

.... is an avid consumer who loves eating out, 
shopping, going to the movies, and travelling. 

... is a discerning individual who doesn’t take 
herself/himself seriously.

... is likely to be bilingual, following local as well as 
regional and Hollywood showbiz.

* Source: Nielsen Media Index 2012 

Demographic profile*

50% of 8 DAYS readers are likely to be PMEBs
or white-collar workers

48% of them are aged between 15 and 34

51% of them have Polytechnic/Undergrad/
Postgrad educational certificates

62% of readers have a monthly household
income of over $6,000

 The ulTimaTe pop/ 
 culTure navigaTor

8 DAYS is Singaporeans’ go-to guide for their weekly fix of showbiz and 
lifestyle news. To this day, the magazine remains S’pore’s favourite 
entertainment/lifestyle title, attracting 134,000* readers weekly, over 
half of them (52%) PMEBs or white-collar workers. 8 DAYS is also voted 

the number one Entertainment Magazine of the Year.  

Celebrity glamour, gossip, the latest in food, shopping, travel and lifestyle 
trends – it’s all here, along with authoritative movie reviews and TV and music 
features. 
 
8 DAYS is a family-friendly read aimed at working adults, the young-at-heart 
and everyone in between. Its winning formula? A heady mix of witty prose, 
iconic photography and award-winning design.
 
For savvy readers who appreciate irreverent writing about relevant stuff, there’s 
only 8 DAYS, the pop/culture navigator bar none.

TOTAL READERSHIP

121,000*
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hristina Aguilera’s ‘Beautiful’ 
reverberates through the photo 
studio. “You are beautiful, no 
matter what they say…” The lights 
are dimmed. The stage is set. An 
impassive Yvonne Lim glides into 
the spotlight, her eyes � xated on the 
ground. She takes a deep breath, 
and murmurs: “Okay, let’s do this.” 
This is no ordinary 8 DAYS shoot. 
Today, we’ve posed a challenge to the 
actress: To cry on cue – in front of our 
camera. Yvonne, armed with 16 years 
of showbiz experience, is game for it.

We begin counting the seconds. 
One, two, three….
 The tension in the room is 

palpable. She perches her lithe frame 
on a stool and squares her shoulders. 
Her brows furrow; her perfectly 
mascara-ed lashes � utter slightly. 
She locks her gaze onto something 
in the distance (er, the aircon 
vent?). The expression in her eyes 
is the utter brokenness of a woman 
watching Mr Wrong ride off into the 
sunset with his new squeeze.

12, 13, 14…
Her eyes begin to well up. 

Her face is tense; and her jaw, 
clenched. The room is silent, well, 
except for Xtina and the clicking of 
the camera, which is now � ring away 
with the rapid staccato of a machine 
gun. Yvonne doesn’t need props, so 
someone nicks the mask from her 
shivering hands.

21, 22, 23…
Tears stream down Yvonne’s 

pretty mug. She is a picture of 
quiet vulnerability, weeping silently, 
never with the hysterics typical 
of, say, a Korean idol drama. All 
this while, her posture � uctuates 
between the severe austerity of a 
Peranakan matriarch, and the lilting 
gracefulness of the Black Swan, as 
if she were riding on the peaks and 
troughs of over� owing emotions 
within. The tears keep � owing.

About one minute later, we’re 

done. Yvonne blinks the last of 
her tears away and regains her 
composure. Immediately, she 
bounces off the chair to change with 
the chirpiness of someone who’s 
just completed � lming an episode of 
Mat Yoyo. Talk about snapping back 
to reality.

This, ladies and gentlemen 
(and aspiring actors), is how you 

cry on command. Ask her what 
was going through her mind during 
those couple of minutes, and she 
bashfully attributes the inspiration 
to ‘Beautiful’, Xtina’s aria of self-
con� dence, that’d been playing in 
the background. Clearly, it doesn’t 
take a lot to make Yvonne cry. “I 
was concentrating on the song, the 
sadness of the lyrics,” she quips. 

It wasn’t always this effortless 
for Yvonne to work the weepies for 
the camera. The � rst time she had 
to do it, she was only 20, fresh out 
of Star Search. “The crew waited for 
over an hour for me to cry. I could 
only squeeze out one tear drop, but 
it wasn’t captured by the camera!” 
she recalls, laughing. “In the end, we 
wrapped without shooting my crying 

scene. I felt so paiseh for making 
everyone wait.” 

Of course, crying on command 
— and convincingly — is only one 
skill out of many more in an actor’s 
toolbox. Making it in showbiz requires 
heaps of practical skills that drama 
coaches don’t usually impart to their 
students. It’s behind-the-scenes 
knowledge that only comes with time 

and experience. How do you survive 
on only a couple of hours of sleep — 
and not look like you’ve had too many 
whiskey shots at a rave party? You’ve 
been offered a golden opportunity to 
work in China, but how do you survive 
the tough environment? 

Behold, our handy guide to the 
inner workings of being an actor, 
courtesy of Yvonne. 

GUCCI EMBELLISHED 
NECKLINE CORAL MAXI 
DRESS. ZARDOZE SEMI 
PRECIOUS STONE RING

Celeb Features
From homegrown faves to regional stars to 
Hollywood hotties. From the exalted to the 
enigmatic, the provocative to the passionate, 
we’ve got them all covered.  

[+ Drama synopses + Movie Reviews/Music/TV]
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NUMBERS STORY  SARAH CHANG

US$10.5 MIL
How much Starbucks bid. The latter claimed 
that Dempsey’s charm won over the auctioneers 
over despite their higher bid. An objection to the 
bankruptcy court was lodged but was dismissed 
by the judge, who said the deal was fair.

How much Patrick 
Dempsey, via his 
investor group Global 
Baristas, coughed up 
to save the bankrupt 
Seattle-based Tully’s 
Coffee early this 

month. PatD says he’s always loved 
the city — where his hit show, 
Grey’s 
Anatomy, 
is set in — 
and wants 
to make 
it his 
“second 
home”.  
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US$9.15 
million 
(S$11.2 mil)

where his hit show,

4
No. of Tully’s 

cafes in 
Singapore. 

47 
No. of Tully’s cafes 
in Washington and 

California.

2 MORE CELEBS WHO BOUGHT 
OVER AILING COMPANIES

Clint Eastwood
He bought over a 
fl edgling ranch in 
Carmel, California, 
in 1986, and 
turned it into a 
popular tourist 
spot called Mission 
Ranch Resort.

Justin 
Timberlake
He and an 
ad company 
invested 
$35mil to save 
MySpace in 
2011.1 ‘Coffee-related’ roles 

Dempsey has played. 
In Made of Honour, his 
character invented the 

“coffee collar”. 

500
Jobs Dempsey 

saved by bailing 
the 20-year-old 
coffee chain.

6 
Rivals Dempsey outbid, 

including Starbucks, 
in a 13-hour 

bankruptcy auction.

MOR

. bankruptcy auction.
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numbers
Visual page anchored by picture of one thing 
and interesting numerical info about it. 

lifeSTYle

Go to www.elitecoach.com.sg for more info about Christian’s sports consultancy. Catch Point of Entry every Thur, 8pm, Ch 5.
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STORY SARAH CHANG  PHOTO CHEE YANSHIRTLESS GUY OF THE WEEK

CHRISTIAN 
ANSEAUME
CHRISTIAN 
ANSEAUMEANSEAUME NEW 

BALANCE
The 77kg lad works out 
for 20 minutes every day, 
on top of the physically-
demanding boot camps 
and personal training he 
conducts. To maintain 
his physique, the chap 
keeps a balanced diet 
which is heavy on carbs 
and proteins for breakfast 
and lunch, and heavy on 
veggies for dinner. He 
steers clear of fried food 

and carbonated drinks.

SHOWBIZ DREAMS 
The good-looker harbours a dream to act and host. 
He has taken baby steps, playing a bad-ass � ghter in 
an upcoming episode of Point of Entry. “I only have 
three lines! But it’s good enough. I always imagined 
myself being part of the show when I watch movies 
or dramas.” 

20
Age he did his 
� rst triathlon. 
“Since I was very 
young, I’ve been 
used to high-
intensity exercising. 
So I enjoy training 
athletes at the same 
level,” says Christian, 
who coached the national 
swimmers of France before 
relocating to Asia. 

AGE: 30
BRAINS AND BRAWN: Don’t 
write him off as just a pretty face. 
This 1.83m-tall French-Vietnamese 
holds a masters degree in Sports 
Education and runs his own 
sports and personal training 
consultancy here. Born to 
military parents, Anseaume (say 
‘on-sum’) enrolled in one of Paris’ 
top military schools at 15, where 
he spent as much time on sports as 
studies. “It gave me a head start in 
� tness, though it was strict training. From 
there, I decided to go into sports rather 
than the military.” The part-time model and 
actor relocated to our shores two years ago 
after his friends gushed about how clean and 
beautiful Changi Airport was. “I didn’t believe 
them, so I researched it and came here for 
a holiday. I fell in love 
with Singapore.”

shirtless 
guy oF 
the week
 Featuring celebs and 

non-celebs. Chance to 
ask personalities about 
exercise / grooming 
regimen.
 If and when we collect 

enough shirtless guys, 
column will grow into 
an event.

[+  S i te -seeing + What  They Never  Taught  You I n  School  +  Cit yguide + Travel  +  Chi l l  + 
Horoscope + Money + The Feel  Good Page + Whatever  Happened To. . . ]

STARRING: NICHOLAS HOULT, TERESA PALMER, JOHN MALKOVICH DIRECTED BY JONATHAN LEVIN

12 8 DAYS JAN 31, 2013 8  DAYS | 13

BY  DOUGLAS TSENGSCENE & HEARD

Warm BodiesFIRST 
LOOK

WHY WATCH: It’s The Walking Dead 
for the Nicholas Sparks crowd. 
THE LOWDOWN: A zombie (X-Men: 
First Class’ Nicholas Hoult) falls for 
the girlfriend (I am Number Four’s 
Teresa Palmer) of one of his victims. 
And it gets weirder: Their unlikely 
bond — quick, say ‘necrophilia’ 
� ve times — is bringing him 
back to life. 
THE BUZZ: Go ahead, just say 

VIEW WARM BODIES TRAILER
1 Download the free Tag Reader app if you are a smartphone user 
or go to http://gettag.mobi.

2 Start the Tag Reader app, then scan the image here.

it: It’s Twilight with zombies. At 
least that’s how some folks have 
described this bizarre love affair, 
based on Isaac Marion’s best-
selling Young Adult novel. Is the 
undead capable of love? How will 
die-hard zombie fans take that? 
Hopefully, with an open mind, says 
director Jonathan Levin (50/50). 
“This movie takes the [zombie] 
mythology in a different direction…it 

  Armed 
and dangerous: 
Teresa Palmer 
patrols the 
cursed world 
with her pals, 
Crazy, Stupid, 
Love’s Analeigh 
Tipton, and 21 
Jump Street’s 
Dave Franco. 
(Pssst: One of 
them will not 
live to see the 
end credits.) 

12 8 DAYS JAN 31, 2013

WHY WATCH: 
for the Nicholas Sparks crowd. 
THE LOWDOWN:
First Class
the girlfriend (
Teresa Palmer) of one of his victims. 
And it gets weirder: Their unlikely 
bond — quick, say ‘necrophilia’ 
� ve times — is bringing him 
back to life. 

 A silent performance: As the 
lovestruck zombie, Nicholas Hoult is 
“incredible”, says co-star Teresa Palmer. 
Incredible because Hoult doesn’t have 
many lines (most of them are voice-
overs) and all he does is grunt and 
moan. Gushes his leading lady: “He’s 
very expressive with his eyes.” 

does take some liberties with 
it, but at the same time, it’s 
very grounded in the science 
of zombie-ism and uses that 
as a springboard for a more 
fantastical story.” So if zombie-
heads are worried that they’ve 
been forsaken, fret not: the 
movie includes a mandatory 
brain-munching scene. “It 
was kind of a wet, soft, cold 
cake mixed with grapefruit 
and peachy stuff,” says Hoult 
on shooting those scenes. “It 
was quite sweet. Pretty tasty.” 
Who’s in the mood for some 
dessert?
OPENS: MARCH 14

 Meet the 
parent: John 
Malkovich 
plays Teresa’s 
disapproving 
father, a general 
who believes 
that the only 
good zombie 

is a dead 
zombie, 
so to 
speak. 

And, yes, 
if you know 

your John 
Malkovich 

movies, expect 
him to shout 
a lot. 

Meet the 
parent: John 
Malkovich
plays Teresa’s 
disapproving 
father, a general 
who believes 
that the only 
good zombie 

is a dead 

And, yes, 
if you know 

your John 
Malkovich 

movies, expect 
him to shout 
a lot. 
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STORY KOH YUEN LIN  PHOTOS: CHEE YANEAT

Sur Nuevo Latino Kitchen
#01-01/02, 13 NORTH CANAL RD. TEL: 6222-2897. CLOSED SUN.

Shoebox Canteen
36 NORTH CANAL RD. TEL: 9296-4836. OPEN WEEKDAYS 11.45AM–2.30PM.

Hot on the heels of the Spanish 
wave is the Latin American 

wave. Say hello to Sur (South in 
Spanish), a colourful contemporary 
Latin American restaurant spread 
over two � oors of a shophouse. 
Helming it are Alejandro Luna (below, 
right), formerly executive pastry 
chef of Marina Bay Sands Singapore, 
and Vitelio Reyes, previously an 
executive sous chef at the Trump 
Ocean Club hotel in Panama. The 
two 31-year-old Venezuelans have 

What happens when you 
end up with more space 

than you need for your bar? You 
capitalise on it and turn it into a 
32-seat canteen in the day. That 
was what the proprietor — 
a corp comms practitioner-turned-
� rst-time restaurateur Beverly 
Yeoh, 26, — of Bitters & Love 
did when the perfect location for 
her bespoke bar (see p66) came 
slightly larger than needed. The 

VERDICT: We 
love the fresh, contemporary 
interpretations of iconic Latin 
American classics. An exciting 
introduction to the cuisine.

Two new eateries on North Canal Road add gourmet 
cachet to the sleepy periphery of Boat Quay. 

known each other for 
over two decades and 
call themselves brothers. 
Alejandro manages the 
operations while Vitelio helms 
the kitchen. 
The bustling ground � oor permeated 
by the smell of food cooking in the 
open kitchen replicates the vibe of 
a family kitchen in a typical Latin 
American home. The look is raw, 
with naked cement � oors and a bar 
counter made from recycled wood 
planks. The second � oor — the 
“living room” — is cosier with hard 
wood � oors and upholstered seats. 
While the lunch menu is designed 
for the of� ce crowd looking for 
quick, casual bites, dinner is a 
more elaborate (and pricier) 
affair. So those who just want 
a quick taste can come in the 
afternoon for a deliciously tangy 
ceviche or plump arepa (stuffed 
corn cake). 

two-week old street-side cafe has 
attracted a considerable working 
crowd from the area. After all, the 
menu of western favourites with 
a slight Asian twist is well-priced 
and easy on the palate. The 
space is breezy, bright and though 
separated from Bitters & Love 
by a partition of folding doors, 
offers a glimpse into the lovely 
bar counter and courtyard at the 
back. But the bar is strictly out of 
bounds in the day — you will just 
have to come back in the evening 
to see it in its full glory. 

 Capellini with Prawn 
and Pan-Seared Scallop 
($15) The al dente noodles served 
with fresh prawns and lightly 
charred scallops are saturated in 
seafood stock and taste almost 
like crab beehoon. Yummy, if a 
little greasy. 

NorthernNorthern
BitesBites

Northern
Bites

Northern

 Chorizo Carupanero ($16) 
A pot of spicy house-made chorizo 
simply cooked with moist, chewy 
rice, sautéed bell peppers and Queso 
Fresco (a soft, crumbly fresh cheese). 
A � avour-packed, dangerously 
addictive starter.   

 Pabellon ($24) A smart interpre-
tation of the classic rice-beans-beef 
trifecta. Tender braised beef short 
ribs sit atop a bed of rice mixed with 
black bean purée, and is served with 
a swish of puréed, rather than fried, 
plantains (a kind of starchy fruit). 
Robust yet re� ned. 

with naked cement � oors and a bar 
counter made from recycled wood 
planks. The second � oor — the 
“living room” — is cosier with hard 
wood � oors and upholstered seats. 
While the lunch menu is designed 
for the of� ce crowd looking for 
quick, casual bites, dinner is a 

affair. So those who just want 
a quick taste can come in the 
afternoon for a deliciously tangy 
ceviche or plump arepa (stuffed 

with naked cement � oors and a bar 
counter made from recycled wood 

“living room” — is cosier with hard 
wood � oors and upholstered seats. 
While the lunch menu is designed 

Two new eateries on North Canal Road add gourmet 

THE FOOD

 Arepitas ($8) While full-sized 
arepas are served for lunch, dinner 
offers mini ones (arepitas) stuffed 
with your choice of � llings like 
seared pork belly or shredded 
beef stew with gouda cheese. 
The fragrant fried corn cakes are 
delicately crisp on the outside, yet 
soft inside. It seems pricey for a 
street snack, but corn 
meal is expensive 
in this part of the 
world. 

Bar none: 
Latin American 

cocktails such as 
Pisco Sour are 
served here 

too.

VERDICT: The 
Asian � ourishes can be a bit of 
a hit-and-miss. But the food is 
generally decent and the lively 
communal space makes it a 
breezy alternative to sweating 
it out at the neighbouring Hong 
Lim market. 

Swish restaurants or humble hawker food, we 
taste and rate ’em all, along with other fun and 
yummy finds!

Food

GRIFFIN POWERDOCK 5
Price: US$99.99 (S$122)
If you’re a diehard Apple-head, chances are you 

own more than one iOS device. But keeping all those 
devices juiced up probably leaves you in a tangled 

mess of cords. 
Not with Grif� n’s 
PowerDock 5. 
Ideal for those 
with an entire 
family of iOS 

devices, the 
PowerDock 5 
charges up to 

� ve devices — 
including an iPad 
with its case on — 

at any one time 
neatly and ef� ciently. 

Available soon.

GADGET  
OF THE 
WEEK

8 DAYS | 4948 
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Scandal: Season 1
Compelling thriller from Grey’s 
Anatomy creator Shonda 
Rhimes about a ball-breaking � xer 
(a fantastic Kerry Washington) 
whose high-pro� le clientele includes 
a skirt-chasing Commander-in-Chief 
(Tony Goldwyn). Republicans...

Hitman: 
Absolution 
Think you have a future in 
the ‘garbage disposal’ business? 
Then try walking in the shoes of 
Agent 47 and work on your stealth 
skills. If you’re lazy and impatient, 

just shoot your way out of a hairy situation. But 
where’s the fun in that?

Raffles and the Golden 
Opportunity
Victoria Glendinning’s bio sheds new 
light on the founder of Singapore 
and his rivalrous relationship with his 
second-in-command William Farquhar. 
It should make for an interesting 
mini-series someday. Hugh Grant as 
Stamford — can you see it? 

QUICK 

PICKS 
of the week

MOVIE!

GAME!

BOOK!

iPhone App of the week:
OBSTACLES XRT – 
EXTREME REALITY TRAINING
Price: US$2.99 (S$3.60)
If your gym routine makes you feel like a hamster 
on a wheel, this app should get you excited about 
burning calories again. The best part is you don’t even 
need extra equipment or a gym. The app features an 
obstacle course theme that’ll have you running through 
imaginary tyres, jumping from tree trunk to tree trunk 
and dodging falling trees. So some imagination is 
necessary, but the different routines help keep the 
workouts fresh.

PLAY | PLUG | READ STORY  KELVIN LIM

iPhone 
Telephoto 
Lens 

Price: US$35 (S$43)
As much as we enjoy snapping pictures with the 
iPhone’s camera, it has its limitations. It doesn’t have 

the sharpest zoom, for one. The iPhone Telephoto Lens takes 
care of that little shortcoming by giving your iPhone telephoto 
powers (up to 12x zoom to be exact), which is indispensable 
at concerts when you’re up in the cheap seats. To use it, just 
snap the phone on to the matte black case and mini-tripod. 
Available at www.amazon.com. 

THE GLIF IPHONE 
STAND & TRIPOD MOUNT

Price: US$30 (S$37)
The Glif is a must-have accessory for any self-
respecting iPhoneographer. Made for the iPhone 
4/4S, the Glif lets you attach your iPhone vertically or 
horizontally to any tripod for shake-free night shots and 
videos. Even without a tripod, the multi-tasking device 
can prop itself up on its own and doubles as a stand 
for your iPhone so you can watch movies on your desk 
or in-� ight tray table. Available at www.studioneat.com.

pp of the week:

1: SHE MAY NOT KNOW 
YOUR NAME OR HOW YOU 
LOOK LIKE, BUT YOU’RE HER 
FRIEND. REALLY. Behind-the-
scenes clips are wedged within 
the 90-odd minutes of concert 
footage from the � nal three (out 
of 10) spectacular sold-out shows 
in London’s O2 Arena. It kicks off 
with a Riri monologue that sees 
her tearing by the end of it. She 
proclaims her “fans are her friends”, 
and she “wouldn’t know how to 
adapt to life after the two-year tour 
without them”. 

2: SHE PLAYS WITH KINKY 
TOYS. A sexed-up segment of 
the show was inspired by a TMZ 
paparazzi vid of her walking out of a 
sex shop in Australia. 

3: SHE’S A FAN OF MODERN 
FAMILY. “We were on the tour bus 

for three months and we always 
watched Modern Family,” she 
says. Or so she tells Modern 
Family star Sarah Hyland, who 
meets Riri backstage at The 
Ellen Show.

4: SHE CAN BE LUCID 
WHEN SHE WANTS TO. 
Despite her aversion to 
using too many words in her 
songs (“Na na na na come on, 
na na na…”), she’s capable 
of shelling out nuggets of 
wisdom 
backstage. 
To wit: “Well-
behaved 
b***hes 
seldom make 
history.” 

Rihanna: Loud 
Tour at the O2 is 
out in stores.

TV!Dredd
Never mind 

that it reminds 
you of The Raid — 

cops trapped behind 
enemy lines in a skyscraper 
overrun by dopeheads — ’cos 
this ultra-violent comic book-
based thriller starring Karl 
Urban, channelling badassery 
through just his jawline as 
a futuristic Dirty Harry, has 
enough � re power to obliterate all memories of Sly 
Stallone’s toothless 1995 original. Paci� sts may want to 
sit this one out, though. 
Stallone’s toothless 1995 original. Paci� sts may want to 

The Rihanna: Loud Tour at the O2 
isn’t just another concert DVD. It 

shines new light on the star.  

STORY JASMINE TEO & DOUGLAS TSENG

Youtube stars

RIHANNA
4 THINGS TO KNOW ABOUT

play|plug|read
What gadgets & books to buy / music to 
download / all things digital

sCene & 
heard
A hot fave with 
readers. Celeb news, 
views & gossip spill 
out of these pages: 
Who’s doing what, 
where, when and with 
whom? Who’s looking 
hot -- or not! 

conTenT 
profile
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