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Action Asia has always been at the forefront of adventure travel 

in Asia, building a reputation as ‘must-read’ for people who 

want far more from their time off than just a crowded beach or a 

package tour. This level of discerning reader demands the highest 

quality, which is why Action Asia is proud to have won Society 

of Publishers in Asia (SOPA) accolades for excellence in feature 

writing and photography for three consecutive years, beating off stiff 

competition from the likes of Fortune, Newsweek and Time.

Every issue of Action Asia takes readers on a wild ride through  

Asia’s best-known – as well as some of its least-known – 

adventure travel hotspots.

Whether the subject is diving in the Maldives, trekking in 

Nepal or paragliding in India, Action Asia uses thrilling accounts 

and award-winning photography to show the beauty and diversity of 

the region, as well as to portray the agonies and ecstasies of leading 

adventurers as they push themselves to their mental and physical limits. 

The magazine aims to be as aspirational as it is inspirational though, so 

many of our features also put all the essential facts at readers’ fingertips, so they 

can follow in the footsteps of our contributors.

For those who ache to get involved in other ways, there are sections that highlight 

environmental issues or give a more cultural slant to enjoying Asia’s wild places. Adventure 

races, hill runs, bike enduros and surf competitions are also reviewed and our events calendar 

is read avidly by active types looking for their next challenge. Finally, pushing yourself in the outdoors takes 

preparation and the right gear, so we offer tips on getting and staying fit, and on the new products that can 

help you perform.

With all this and more within the covers of Action Asia, it’s no surprise that the average reader spends 

more than two hours reading each issue – two hours in which you can communicate your message to 

affluent, high-achieving, brand-conscious professionals.

Action Asia
Travel · Adventure · Lifestyle

Wanting access to a traditionally difficult-to-reach 
market – wealthy, brand-conscious, active profes-
sionals – it is no surprise that key clients from a 
variety of fields including luxury goods, outdoor 
gear, travel and leisure, cars, electronics and pho-
tographic equipment, all entrust Action Asia with 
their brands. Here are just a few examples:

18 years of heritage

Brands 
that trust 
Action Asia



READERSHIP PROFILE 

Gender
Male  66%
Female  34%

Age group 
Under 25  19%
25-34  35%
35-39  24%
40-44  8%
45-49  10%
Over 50  4%

Annual Personal Income
More than 200K  15%
100K-199K 19%
50K-99K  39%
10K-49K 27%

Education
University / College graduate 79%
Post graduate  4%

Job Title 
CEO/MD/Owner 15%
Manager 36%
Executive 31%
Other 18%

Activities on trips
Photography  65%
Hiking / Trekking  53%
Diving / Snorkelling  43%
Ecology / Nature Trip  41%
Mountain / Biking  26%
Kayaking  25%
Climbing / Mountaineering 24%
Surfing / Kiting 14%
Aerial Sports 9%

No. of international trips taken in past year
 Leisure  Business
1-3  70%  52%
4-7  18%  11%
8-10  7%  12%

Hong Kong / Macau
30% Japan/Korea/Taiwan 

5%

Others
1%

Indonesia
3%Australia/

New Zealand
3%

China
3%

India / Maldives / Nepal
3%

Singapore
27%

CIRCULATION BREAKDOWN  
Newsstands and bookshops 31% 
Subscriptions  47%  
VIP List (non-paid) 3%  
Airlines   14%  
Hotels and resorts  5% 

GEOGRAPHIC BREAKDOWN
Hong Kong / Macau  30%  
Singapore  27%  
Malaysia   12%  
Thailand   9%  
Japan / Korea / Taiwan 5%
Philippines 4%  
India / Maldives / Nepal 3%
China  3%
Indonesia  3%
Australia / New Zealand 3% 
Others  1% 

53,185
16,487
24,997
1,595
7,447
2,659

15,955
14,365
6,382
4,786
2,659
2,127
1,701
1,636
1,595
1,448

531

84% of readers say they find the advertising in 
Action Asia informative

Malaysia
12%

Thailand
9%

Philippines 
4%



All rates in US$ & effective January 2010 

 Trim Bleed Type
Double Page Spread 458 x 278 468 x 288 438 x 250
Full Page 229 x 278 239 x 288 209 x 250

Classified
Half Page 185 x 120
Full Column   55 x 240
Half Column    55 x 120
10cm   55 x 100 

While display advertising is still the most cost-effective way to promote 
yourself to Action Asia’s readership, we also welcome the opportunity to 
recommend creative promotional packages based on your own individual 
objectives and budget. Here are just a few examples of other elements 
we can add to your campaign:

Supplements – From 12 pages to over 100 pages, produced to your own 
specification. Content, design, production and distribution.

Specials – Fold-out travel maps, fashion catalogues, event reports, even 
complete travel guidebooks or company magazines.

Creative covers – False covers, barn doors, Z-folds can all be used to 
create a massive impact or communicate a more complex message.

Competitions – Enjoy a more interactive relationship with your customers    
while gathering data and raising your brand awareness.

Publication dates: 
Bi-monthly 
(January, March, May, July, September, November)

Cancellation:
8 weeks before publication for ROP advertisements and 10 weeks for 
premium positions.

Printing Process: Offset

Binding Method: Perfect bound

Screen Ruling: 175 lpi line screen

Four Colour (CMYK): Progressive proofs & colour separated positives, 
right-reading, emulsion side down

Black & White: Position film, right-reading, emulsion side down

Digital Files: Actual size at 300dpi or higher, CMYK colour mode, in EPS, 
TIFF, JPG or press-ready PDF format. All fonts in the artwork must be 
provided or created as outlines.

Two sets of artwork required for accurate gutter bleed on Double Page 

Spread. Live matter not intended to bleed must be kept 10mm from 

all bleed edges and 8mm from gutter edges.

Classified
Over 110,000 wealthy, outdoor-minded adventure seekers turn to Action 
Asia’s classifieds section every month for an overview of the latest places 
to go, activities to try and equipment to buy.

Annual supplement
Action Diver (with July/August issue)
An annual dive holiday planner, the Action Diver supplement introduces the 
best dive sites across the region, providing practical information on when 
and where to go, how to get there and what there is to do and see once 
you arrive. www.actiondiver.com

Advertising rates

x1 x3 x6

Inside Front Cover DPS 18,500 15,400 13,800

Double Page Spread 16,000 13,200 12,000

Ouside Back Cover 11,000 9,100 8,250

Full Page-Special Position 9,900 8,200 7,400

Full Page-ROP 8,600 7,200 6,400

x1 x3 x6

Full Page 1,800 1,600 1,400

Half Page 900 800 700

Full Column 750 600 500

Half Column 450 350 300

10cm 400 300 250

Material sizes (w x h in mm)

Creative solutions

Display

Booking details

Production data



ACTION ASIA

Action Asia has been the region’s leading travel and lifestyle magazine for more 
than 18 years. Winner of Society of Publishers in Asia (SOPA) awards for editorial 
excellence for three years running, and with a readership of more than 145,000, 
Action Asia prides itself on raising the standards of publishing in Asia.

ASIA-PACIFIC BOATING 

With a heritage spanning thirty years, and a reputation among Asia Pacific’s 
yachting enthusiasts for being the leading source of news and information on the 
luxury boating and yachting industry, Asia-Pacific Boating is the most established 
and respected boating magazine in the region. 

ASIASPA 

Asia’s only magazine totally dedicated to the pursuit of complete well-being. From 
the latest spa destinations and treatments to health, cuisine, fashion and cosmetics, 
AsiaSpa provides more than 120,000 of today’s wealthiest, brand-conscious urban 
females with an essential guide to pampering and inner tranquility.

CHINA BOATING

China’s first luxury yachting magazine. Strongly established as the official publication 
of the China Boat Show, China Boating reaches the wealthiest Chinese entrepreneurs 
and established tycoons.

PINNACLE MAGAzINE 

Published on behalf of Rolls-Royce Motor Cars, Pinnacle magazine represents the 
ultimate luxury lifestyle magazine. Sent quarterly to Rolls-Royce owners and VIPs in 
Hong Kong and Mainland China, this bilingual magazine allows you to associate your 
company with the ultimate luxury brand and influence the decisions of Greater China's 
most affluent and influential individuals.

JET ASIA-PACIFIC

The bilingual magazine for Asia‘s and Mainland China‘s high flyers, keeping the region‘s 
high net-worth individuals informed of the very latest developments and options 
available to them in the dynamic world of private aviation. 

LP - LUxURY PROPERTIES

LP (Luxury Properties) is an exciting bilingual magazine from Blu Inc, targeted at 
successful professionals in Asia looking to enjoy the ultimate in lifestyle residences 
with all the latest news about outstanding, high-end properties in Asia and around the 
world.

POLO
Polo is the first polo-lifestyle magazine in Asia. This luxurious publication aims to 
cover and explore the latest developments in the world of polo in Asia, acting as a 
vital link between readers and the game.

BLU INC MEDIA (HK) LTD is a subsidiary of SPH Magazines Pte Ltd, which is a 
wholly-owned subsidiary of media giant Singapore Press Holdings Ltd.

Blu Inc’s philosophy is to publish market-leading magazines that connect with Asia’s 
wealthy, brand-conscious individuals through their chosen lifestyle activities. Blu Inc 
ensures that each magazine meets the highest international publishing standards, 
providing readers with a blend of international and locally produced content in a fresh 
and innovative format 

Action Asia
Corporate Strength



Suite 2901, 29/F Universal Trade Centre, No. 3 Arbuthnot Road, Central, Hong Kong   

Telephone: (852) 2165 2800  Fax: (852) 2868 1799

Email: advert@bluincmedia.com  

Website: www.bluincmedia.com

Blu Inc Media (HK) Ltd
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